THIS WEEK 


McGovern Heads National Canners 
Back to Atlantic City in 50 . 
A Distributor Points the Way . . . . 
1949 Acreage Goals . . . . . . 
Grams of Interest—-News and Notes of the Industry 


Weekly Review of the Canned Foods Market .. 


Canned Food Prices . . 
Calendar of Coming Events . . . 


‘‘Where to Buy’’ Machinery and Supplies 


Keeping the Canning Industry Iuformed-- Since 1976 


VOLUME SEVENTY-ONE. NUMBER TWENTY-SEVEN 


JANUARY 24, 1949 


12 


17 


20 


21 


PUBLISHED AT BALTIMORE 2 EVERY MONDAY fo 
i 
5 
Mee 
5 
7 
. 
9 
. 
. 
. 
| 
é 
‘ 


Where to go for new containers 


OME PEOPLE JUST PICK a new container out of inven- 
tory, as if it grew on a tree. 


Other Benefits Canco Customers Enjoy 


1. Containers made of the most suitable materials 
available anywhere. 


Others get the idea for one from a sudden inspiration 
that springs up overnight like a mushroom. 


On the other hand, certain people in industry have 2. The best technical trouble-shooters in case of 
still another method. For these people, customers of plant emergencies. 
Canco, know that new and better containers come from 3. During shortages of critical materials, the “know- 
} the struggle, sweat, practical testing, and organized how” to find and use safe substitutes. 
1 effort of Canco men with “know-how.” 4. Canco alertness . . . first in new processes, first in 


new packages. 
Canco customers have seen the hard-headed specialists 


at Canco start—stop—discard—begin again—and finally 
hammer out new and entirely practical packages for . . . 


5. Technical brains to iron out kinks in new products. 


6. Canco quality control protects your business. 


... beer, milk, coffee, tennis balls, fruit, peanuts, 
candy, oil, shortening, and frozen foods—to mention AMER Ic AN CAN co MPANY 
only a few examples. 


New York + Chicago + San Francisco 
In short, Canco customers know that in order to get a 


new containers you go to the organization which has been This trademark fcanco) is your assurance 


pioneering in this field since 1901. of quality containers. Look for it! 
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a Advertising rates upon application. Forms close Wednesday; Cover forms Tuesday. Copy required for proof two weeks in advance of close. Entered as 
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NORTHLAND 
Holland Grown Seed 


An Improved Giant 
Leaved Nobel 
1. Darker color. 
-2. More tonnage. 
3. More “standability.” ay 
ORTHRUP, KING & CO. 3 
Seed Growers Since 1884 : | 
Minneapolis 13, Minn. | | 
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spinach... 


asparagus 
WS string beans 
ae lima beans 


soups 
= 


g 
pork and beans 


OF one of the many other delicious fruits and 


vegetables that are packed in cans... 


CONTINENTAL 


100 EAST 42nd STREET. 


remember... 


Here’s why! Continental has thirty-seven can 
manufacturing plants... thirty sales offices, a 
laboratory staffed by top-notch scientists and 
technicians... fourteen field research offices... 


and an unrivaled cannery equipment department. 


CAN COMPANY 


NEW YORK 17, N.Y. 
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EDITORIALS 


batting average, the National Canners Associa- 

tion last week elected John F. McGovern, Minne- 
sota Valley Canning Company, Le Sueur, Minnesota, 
President for the year 1949. Johnnie, as he prefers 
to be called, says that he even should make a pretty fair 
president with so fine a supporting cast. Henry P. 
Taylor of the firm of Taylor & Caldwell, Walkerton, 
Virginia, was placed in line of succession through his 
election to the Vice-Presidency. Both of these gentle- 
men have performed ably and energetically these past 
several years and their election is thoroughly in order 
and most popular. We could write pages on the ac- 
complishments of retiring President Howard Cum- 
ming. Most active canners, however, know that he has 
given much, wholeheartedly and willingly. Under his 
guidance, committees and staff have performed effec- 
tively and efficiently, so much so that 1948 expendi- 
tures fell $50,000 short of the proposed budget. Since 
Howard Cumming began taking an active part in asso- 
ciation affairs, NCA is stronger in membership, in 
financial stability and in services to its members. Can- 
ners are fortunate, indeed, in having men of his eali- 
bre interested in their welfare. 


Ts CONVENTION—Maintaining its usual high 


1950 CONVENTION SITE—Not that there aren’t 
other and more important things to talk about but the 
weather always seems to be a consideration whenever 
the subject of a National Convention is discussed. Con- 
\ention Committee Chairman Bob Friend and his 
associates then, can be thankful to Mother Nature for 
»oviding Miamian weather this week at Atlantic City 
for the 42nd Annual Joint Convention of the National 
Canners and Canning Machinery & Supplies Associa- 
ti ns. California canners, particularly must have en- 
Jo\cd the balmy ocean breezes and the sunshine that 
»:vailed during the week. Nevertheless, it must have 
been with some trepidation that Mr. Friend made his 
revort to the NCA Board of Directors for it is pretty 
‘nerally known that not only every delegate at the 
ce ‘vention but even those remaining at home, con- 
Siders himself a conventicn committee of one. Every- 
one but the Convention Committee, it would seem, has 
the solution to the difficult problem of housing this 
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great convention. Unfortunately, that committee has 
to be realistic. Chicago offers the first week in Janu- 
ary or the third week in March, period. Obviously 
neither of these weeks would be satisfactory. New 
York City just doesn’t offer the facilities at any time. 
And all other possible locations having been thorough- 
ly explored, it’s Atlantic City again, probably about the 
same time, with some sentiment in favor of moving it 
back a week or two to about the first of February. The 
powers that be in all three associations have been 
working on the problem of the brokers and there is 
every indication that all three associations will meet 
together in 1950. . 


There will be lots of people disappointed to hear 
about the decision to meet in Atlantic City again. This 
column is ready to admit that a central location would 
be more desirable but when facilities cannot be found 
in that area for 1950, there’s little use complaining. 
Some canners claim they can’t afford to travel so far. 
Possibly not. Many also claim they can’t afford to ad- 
vertise. Benefits of a convention just as in advertising, 
depend in large part on the supporting work schedule. 
With the proper program, actively entered into, most 
canners can derive immeasurable benefits at this an- 
nual gathering. The Machinery & Supplies Show alone, 
this year far surpassing any previous exhibit, is worth 
many times the price of a convention. A fellow could 
spend with ease a week at this Show, learning some- 
thing new every hour. The canning problems confer- 
ences, raw products sessions, and the general sessions 
all offer the canner opportunity to learn more about 
his business. Personal contacts offer the opportunity 
to become more familiar with the problems of produc- 
tion and sales. Yes, it’s no doubt reasonable to be dis- 
appointed about location, but it would be prudent to 
weigh the advantages in facilities, the good that can be 
accomplished and to make plans now to be on hand 
next year. 


NEW BUILDING—One other important action of 
the Board was the authorization given the Buildings 
Committee authority to let contracts for the new build- 
ings in both Washington and Berkeley, California. Con- 


(Continued on page 18) 
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Their use means a larger profit for the can- 
ner because they thresh peas more efficient 
ly and permit the packer to get a pack of 
better quality. 


Our entire organization specializes in the 
manufacture and service of Hulling Ma- 
chinery for the threshing of Green Peas, 
Lima Beans and similar products. We do 
not make any other class of Machinery to 
divide our efforts. All of our efforts are 
devoted to serving the Canning and Freez- 
ing Industries. 


AMACHE 


MACHINE CO 


Green Pea Hulling Specialists 


Complete 4-Unit Type, FMC Juice 


Cooling Section. 


1924 


Ficut Mountinc Costs with FMC MODERN MACHINERY 


Processor; Includes Preheater, 
Pasteurizer, Holding Section and 


FMC Single Unit Juice Processor or 
Preheater 


FMC Continuous Juice Processor 


A complete unit for pasteurizing fruit and vegetable juices 
and purees. In approximately two minutes the finished 
juice is ready for filling. 

Fully automatic in operation. Constructed of sanitary ma- 
terials easily and quickly cleaned and sterilized. Econom- 
ical in operating and maintenance costs. Uniform flow of 
jvice at high velocity and automatically controlled tem- 
perature prevent burn-on or flavor-destroying scorching. 
This unit assures delivery of the product nature intended. 


Available in 4, 3, 2 and 1-unit sizes. 


Write today for your FREE copy of Complete FMC 
Catalog showing largest line of equipment for pro- 
cessing and packaging tomatoes, corn, peas, beans, 
fruits and other products. 


J-401R 


tp ' FOOD MACHINERY AND CHEMICAL CORPORATION 


SPRAGUE-SELLS DIVISION « HOOPESTON, ILLINOIS 

Sales Branches: Baltimore, Md. * New York, N.Y. © Rochester, N.Y. 

Bradford, 7 * Cedarburg, Wis. * Lakeland, Fla. (Florida Division) 
San Jose, Calif. Thadones: Barngrover Division) 
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Completely Destroys All Spoilage Organisms 
| 
| Mac; 
| 
Established 1880 @ 
REWAUNEE WISCONSIE 
ame 


A DISTRIBUTOR POINTS THE WAY 


It was with some hesitation that I ac- 
cepted this privilege of speaking to you, 
but, it seemed an opportunity to reach a 
large segment of the canning industry 
on a matter that needs attention—not 
only in the industry’s interest but in the 
interest of their distributors. I refer to 
the need of some aggressive effort to sell 
canned foods to the housewife. 


The meat industry has its Meat Insti- 
tue and a very effective program. The 
dairy branch and others of the food in- 
dustry have joined with segments of the 
canned food industry (such as canners 
of Peaches, Peas, Cherries, and Pine- 
apple), to increase the consumption of 
their products on a large scale and they 
have developed effective promotions. 

This has been helpful, as far as it 
went, but I feel we need something more 

| fundamental — something more basic — 
for the entire canned foods industry. We 
need a combined program backed by the 
canners, growers, can companies, ma- 
chine and label companies, sugar and 
seed companies, brokers, wholesale gro- 
| cers and retailers. The program should 
| be set up for a period of two or three 
years, or even longer. A program of 
shorter duration will not get the job 
done. 

How often have you heard people ask a 
waiter—“‘Are the peaches listed on the 

menu canned or fresh?” 

Then what happens? 

So often the person orders if they are 
fresh and passes the item if it is canned. 
This applies not only to Peaches but 
fruits and vegetables all along the line. 


CORRECTION NEEDED 


Why have a great majority of consum 
ers come to feel something is better be- 
cause it is fresh rather than canned?— 
simply because we have not made any 
great effort to correct this misunder- 
tanding. 

It is not necessary to go into the argu- 

nts here—we all know them. But 

consumer has the idea ingrained so 
mly in her mind that fresh fruits and 
retables are better than canned that 
who are more or less experts, have 
‘iculty selling, not only her, but even 

‘members of our own families on the 

ined products. 

Vhy not tell the consumer of the out- 

nding qualities of canned foods? — 

!. of the finest flavor, picked when at 
point of perfection and sealed in the 
t of steel cans, deliver a product 
better than the so-called fresh prod- 
which may have been picked for days 

! shipped hundreds of miles before it 

s offered to the consumer. Products 

own from seeds developed after years 
©" research—products especially grown 
—when sealed in a can produce the finest 

flavored foods of all. 
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By G. T. McCARTNEY 


Merchandise Manager, The H. D. Lee 
Company, Ine. 


Before the joint session of the National- 
American Wholesale Grocers’ Associa- 
tion and The National Canners’ Associa- 
tion, January 14, 1949. 


Sea foods, especially selected for flavor 
and then sealed in: sanitary cans for the 
consumer’s ready use without processing, 
are a wonderful convenience for the 
housewife. 

One could go on almost indefinitely re- 
lating why canned foods are superior 
to many other types which through mis- 
understanding of the actual merits, are 
now preferred. 


Canned foods are much more conveni- 
ent. Mrs. Housewife can carry a supply 
in any handy place for months, or even 
years at a time, and, in most cases, they 
are more économical than other food 
items. 

Canned foods have advanced less in 
price than almost any other food item. 
They are more economical because they 
contain no waste. The public is inter- 
ested in reducing the cost of living and 
this “public opinion” recently elected a 
President who seemed to have no chance. 


MARKET FOR LOWER GRADES 


On first thought you might think the 
foregoing applies to only the better 
grades but, in spite of most skillful ef- 
forts, all canners produce lower grades 
which must be sold. This line of thought 
in the way of promotion also applies to 
the selling of lower grades. We have 
certain classes of people who prefer dif- 
ferent grades of food. I have heard many 
‘ay they like canned fruit in light syrup, 


or even without syrup, because they feel’ 


the so-called fancy fruit has so much 
sugar added that the flavor is lost. 

However, we know water-pack fruit 
has been in the dumps for the past three 
years. Why? 

Do you think that all the bakers have 
passed on or have quit using water-pack 
fruit altogether? —and have decided 
there is no place for fruit pies? 

No—that is not the case. 


Prices on water-pack fruits got so 
high that competitive pies took the busi- 
ness. There is a place for this business 
today just as there was eight years ago, 
—with the proper promotion. 

You probably noticed that even though 
the price of Red Pitted Cherries increas- 
ed more than that of almost any other 
fruit, cherry pie was available right 
through the war and it was consumed. 

Why? Because the cherry packers got 
behind red pitted cherries and sold them 
to the public, 
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A consumer package containing just 
enough for one pie might be an idea. 
Some housewives dislike buying a raw 
material in a container that makes it 
necessary for them to serve the same 
item twice or more within a limited time. 

In years of over-production, concen- 
trated effort might be put forth on the 
particular items or grade in oversupply. 

Statistics show that, after every war, 
there have been increased sales of can- 
ned foods. But why wait for another 
war? That, we hope, will come too late 
for you to benefit from it. 

Why not do something now? 

There is a need for canned foods and 
consumption could be increased if some- 
thing was done about it NOW. 


DO A THOROUGH JOB 


This sort of thing shouldn’t be gone 
into in a half-hearted way. We will 
have to make up our minds to put on a 
large, well organized campaign of long 
duration. 

Those in the few industries who have 
made an effort along this line are famil- 
iar with the process of setting up funds 
for this sort of activity. 


This effort should be started by telling 
the consumer the benefits of using can- 
ned food, sanitary conditions of can- 
neries, inspection by the Food and Drug 
Department and economy in using can- 
ned foods; the special care used in select- 
ing seed and variety, the special care 
used in preparing the ground, spraying 
and thinning orchards, the care taken 
to use fruit or vegetables at the right 
time, how it is quickly sealed in sterile 
containers which preserve their perfect 
flavor and all of the nutritional advan- 
tages not possible with the so-called 
fresh fruit or vegetables. 

Improvement in labels is needed. A 
tie-up could be made between the adver- 
tising and the labels. 

Let’s get out of the rut we are in! I 
don’t think we are going anywhere when 
we simply produce canned foods and 
make no cooperative effort to sell them 
to the consumer. We mustn’t forget 
there is a turnover in consumers. The 
housewife who was an enthusiastic user 
of canned foods ten years ago may bx 
dead now but, if not, it is a sure thing 
she is going to die some time. 

Let’s not assume canned foods are just 
“accepted.” 

There is a tremendous variation in 
the diet of the people of different na- 
tions. In many foreign countries, can- 
ned foods are not used. 

Why is it they are consumed in abun- 
dance in some places and practically ne! 
at all in others? 

What I am trying to put over is the 
food habits can be changed. While ih 
country is probably the largest consumer 
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MANAGEMENT. 


of canned foods per capita, it is obvious 
that canned foods consumption can be in- 
creased immensely, and it seems to me 
that in addition to the thousands of dol- 
lars we spend to develop brand prefer- 
ence, industry itself should do some- 
thing about overcoming the prejudice 
that exists against canned foods. 

While practically nothing has been 
done about it and no one has really set- 
tled the problem, let’s go back to the 
days of Eddie Hume, once President of 
the National Canners’ Association, who 
had a slogan—‘What the canned foods 
industry needs is a new can opener.” 

Let’s make it easier for the housewife 
to use canned foods. When you see the 
implements used by some housewives in 
opening canned foods you will wonder 
why they serve them at all. There is a 
great chance for something to be done 
about this problem. 


CAN SIZES 


There are a few other points that 
might be mentioned. One is the matter 
of can sizes. I predict in this postwar 
period of real competition there is going 
to be more stress laid on turnover and 
giving the housewife what she wants 
when she wants it. With as many can 
sizes as we had before the war, it is very 
difficult for distributors to keep stocks 
up. This makes an unnecessarily high 
number of duplications with a corres- 
pondingly high investment. 

I am sure the canners here understand 
the advantages of mass production in 
putting through volume without stop- 
ping to change lines. Why not make 
some effort to standardize can sizes? 

There has been a lot said about this 
but not enough done about it. Many 
sizes could be dropped. 

Instead of making new sizes every 
time markets change, why not decide on 
practical sizes and stay with them? 


SOME OTHER POINTS 


Label allowance is a problem particu- 
larly for private label distributors. We 
all pay a great deal more for our labels 
than the standard allowances; in fact, 
many canners pay more for their own 
labels than they allow a distributor. The 
distributor should receive an allowance 
at least equal to the cost of the packer’s 
label; in fact, I feel he should receive 
all he pays for his own label because the 
extra expense put in such labels is in- 
tended to facilitate sales which is in 
the interest of the canner. 

New items being put on the market 
should be tested in a market before be- 
ing sold generally. Many items have 
been killed in their first offering by not 
being in the proper size container or 
some other weak merchandising point. 
This could be avoided if a market test 
was made before offering. 

Loading of cars should be watched 
more carefully especially as long as cars 


are loaded as they are now—to maxi- 
mum carrying capacity. I notice some 
of our shippers have made big improve- 
ments in the past year. Some seem to be 
getting even worse. 

Distributors receiving cars on a stop 
over basis must take more care in level- 
ing off the partial car which goes on to 
the final stop. Considerable savings can 
be made here. 

My company, many years ago, woke 
up to the fact that we must consider the 
problems of our retail outlets. We have 
had a large voluntary chain for more 
than twenty years. We who are respon- 
sible for merchandising must give first 
thought in our decisions to the question 
of whether or not “this” is good for the 
retailer. We go back even as far as the 
consumer in our considerations. Is the 
product right? Is the can size right? 
Is the retail price right? 

The old days of the wholesale grocer 
buying something, dumping it on the re- 
tailer and letting him worry from there 
on is gone. The modern and alert man- 
facturer is following the same course. 
He must have in mind at all times the 
interest of the consumer, the retailer and 
the wholesaler. 

The old adage that “the survival of the 
fittest and the devil take the hindmost”’ 
is out of date. The canner or manufac- 
turer who fails to give first considera- 
tion to the benefits of his customers is 
bound to fail. 

This, therefore, is an appeal to those 
in the canning industry to work with 
us and not on us. This is as much or 
more in their interest as it is in ours. 

I believe something will be done about 
some of the things I have mentioned, 
more particularly the matter of doubling 
or trebling canned foods consumption, 
which is altogether possible but some- 
thing must be done about it immediately. 


SPERRY FULLY ACQUIRES 
PACKAGING MACHINERY FIRM 


The Sperry Corporation of Durham, 
North Carolina, which since 1945 has 
owned 50 per cent of the Wright Auto- 
matic Machinery Company, has pur- 
chased the remaining common stock in 
the 56 year old Durham, North Carolina 
manufacturing firm of automatic pack- 
aging machinery. 


ROGERS CATALOG 


Rogers Brothers Seed Company’s 
unique catalog of canning, freezing and 
garden varieties of peas, beans and sweet 
corn has just been issued for 1949. List- 
ed under the above classifications each 
variety is fully described as to type, use 
and days to maturity, together with 
many illustrations. The catalog, of pock- 
et size, may be obtained direct from the 
company at 308 W. Washington Street, 
Chicago 6, for the asking. 
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1949 ACREAGE GOALS 


The U S. Department of Agriculture 
today announced 1949 production guides 
for 12 fall vegetables for fresh market 
sales of 253,500 acres from commercial 
truck crop areas, and for 9 truck crops 
for commercial processing of 1,700,960 
acres. The suggested acreage of fall 
vegetables in total is maintained at the 
high level of recent years, being 1 per- 
cent more than the average for the war- 
time years 1942-46. It is, however, 5 
percent less than the acreage of these 
crops harvested in 1948 when there were 
unusually large plantings of carrots, 
snap beans, and cucumbers. 

A reduction in acreage of vegetables 
for processing has been recommended to 
permit needed adjustments from the high 
war-time levels when larger quantities 
of these foods were required for military 
and lend-lease uses. Moreover, produc- 
tion from the recommended acreage, 
coupled with supplies already on hand, 
will assure sufficient supplies of proc- 
essed vegetables to maintain high per 
capita consumption. 

The Department’s recommendations 
for 1949 acreages of fall vegetables for 
fresh market sales are for the same acre- 
age as was harvested in 1948 for lima 
beans, cauliflower, celery, green peas, 
green peppers, and spinach; an increase 
of 2 percent for tomatoes; and reductions 
of 2 percent for cabbage, 5 percent for 
lettuce, 10 percent for cucumbers, 13 
percent for snap beans, and 15 percent 
for carrots. 

Recommendations for 1949 acreages for 
vegetables for processing are the same as 
the acreage harvested in 1948 for green 
peas and spinach; increases of 10 percent 
for beets, 5 percent for snap beans, and 5 
percent for tomatoes; and reductions of 
5 percent for lima beans and sweet corn, 
9 percent for cabbage for kraut, and 10 
percent for cucumbers for pickles. 

These recommended guides are being 
sent to State USDA councils for con- 
sideration. The 1949 winter, spring, and 
summer vegetable guides were announc- 
ed by the Department last summer and 
fall. 


SPINACH ACREAGE 


Spinach processors in California and 
Texas have in mind a total of 12,060 
acres for canning and freezing in 1949, 
according to the U. S. Bureau of Agri- 
cultural Economics. This exceeds the 
1948 planted acreage of 9,860 acres by 22 
percent but is 20 percent less than the 
1938-47 average of 15,160 acres: 

The 6,000 acres intended in Texas for 
1949 exceeds the 1948 plantings by a 
third and the average acreage by an 
eighth. While the acreage intended for 
canning and freezing in California is 
13 percent above the 1948 plantings, it 
falls short of the average acreage for 
the State by about 39 percent. 


January 24, 1949 


pes 
iy 
= 
8 


9 


NATIONAL CANNERS ELECT 
McGOVERN 


John F. McGovern, Minnesota Valley 
Canning Company, Le Sueur, Minnesota, 
was elected President of the National 
Canners Association at the Opening Ses- 
sion of the National Convention held at 
Atlantic City, Monday morning, January 
17. Henry P. Taylor, Taylor & Caldwell, 
Walkerton, Virginia, was elected Vice- 
President and Carlos Campbell and 
Frank E. Gorrell remain respectively 
Secretary and Treasurer of the Asso- 
ciation. 


SUPPLIERS REELECT WHETZEL 


All officers were reelected at the An- 
nual Meeting of the Canning Machinery 
& Supplies Association held at Atlantic 
City Monday morning, January 17. J. 
Charles Whetzel, Carnegie Illinois Steel 
Company, Pittsburgh, continues as Pres- 
ident, while E. A. (Gene) Hildreth, 
Owens-Illinois Glass Company, Toledo, 
was retained as Vice-President. 

New directors elected to fill the ex- 
pired term of Earl M. Page of Corneli 
Seed Company, St. Louis, and Arthur J. 
Judge of The Canning Trade, Baltimore, 
are J. W. (Jack) Mathys of Northrup, 
King & Company, Minneapolis, and E. 
N. Funkhouser of Dewey & Almy Chemi- 
cal Company, Cambridge, Massachusetts. 
Directors remaining to serve unexpired 
terms are: Hal W. Johnston, Stecher- 
Traung Lithograph Company, Rochester, 
New York; W. D. (Don) Chisholm, Chis- 
holm-Ryder Company, Niagara Falls, 
New York; Frank Fay, Food Machinery 
& Chemical Corporation, San Jose, Cali- 
fornia; Frank Ward, Taylor Instrument 
Companies, Rochester, New York. 

Sam G. Gorsline was reappointed Sec- 

‘ary-Treasurer, with Orville Walker 

cappointed Mr. Gorsline’s assistant. 


CONVENTION REGISTRATION 


Up to Tuesday noon the Canning Ma- 


iinery & Supplies Association had 


ed about 4,000 canners and their 

rep) esentatives for admission to the Can- 
nine Machinery & Supplies Show. For 
he first time in a number of years ad- 
mission to the Show was by badge only, 
hich made the registration necessary. 
‘ach day of the Show eight valuable 
i: were awarded to the holders of 
‘icky admission tickets. Only can- 

ere eligible for the prizes. 

\ Saturday, January 15 there were 
kets in the drum from which the 
1umbers were drawn. The count 
day, January 16, a half day ses- 
as 739 tickets and Monday, Janu- 
another half day session 937 tick- 
e placed in the drum. Complete 
of the daily drawings was not 

‘'e at press time. 
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NEWS AND PERSONALS 


OLD GUARD ELECTION 


One of the largest gatherings in re- 
cent years was in attendance at the Old 
Guard Banquet held at the Claridge 
Hotel, Atlantic City, on Sunday evening, 
January 16. William C. (Bill) Schorer, 
Sauk City Canning Company, Sauk City, 
Wisconsin, was elected President to suc- 
ceed Arthur I. Judge of The Canning 
Trade, Baltimore. Harry McCartney, 
Stokely Foods, Inc., Tampa, Florida, was 
elected Vice-President; and S. G. Gors- 
line, Secretary-Treasurer. 


COLE HEADS YOUNG GUARDS 


William O. Cole, Independent Litho- 
graphing Company, San Francisco, was 
elected President of the Young Guard 
Society, succeeding Paul V. Smith, Con- 
tinental Can Company, Syracuse, New 
York. Ennis W. Parker, Pomona Prod- 
ucts Company, Griffin, Georgia, was 
elected 1st Vice-President; and William 
Hughes, Chisholm-Ryder Company, Co- 
lumbus, Wisconsin, 2nd Vice-President. 
Robert W. Mairs of The H. J. McGrath 
Company, Baltimore, continues as Trea- 
surer; Robert L. Eirich, Crocker-Union, 
Baltimore, Secretary; and Arthur J. 
Judge, The Canning Trade, Baltimore, 
Recording Secretary. The election took 
place at a meeting of the Board on Sun- 
day afternoon, January 16. 


THE ANNUAL BANQUET 


820 persons crowded into the Ameri- 
can Room of the Traymore Hotel on 
Monday evening for the Seventeenth An- 
nual Young Guard Banquet with about 


a like number unable to obtain tickets 
for the affair. The Young Guard Ban- 
quet has gotten to be, without question, 
the biggest social affair of the conven- 
tion. Its Officers and Entertainment 
Committee did themselves proud in the 
arrangement of the banquet and talented 
entertainment. 

Nelson H. Budd of the National Can- 
ners Association served as Toastmaster 
for the banquet and presented the officers 
and guest in attendance. A five hour 
show of top quality followed the banquet. 


BUY STOCKTON FOODS 


The Wood Canning Company, Lodi, 
California, has purchased Stockton Food 
Products, Inc., Filbert and Miner Sts., 
Stockton, California. 


PHILIPPINE PINEAPPLE RANKS 
HIGH 


Canned pineapple is again becoming a 
leader of Philippine foreign trade. The 
Philippine Bureau of Commerce reports 
that pineapple exports from Northern 
Mindanao are exceeding shipments from 
that area of other principal products, 
such as rope and lumber. The industry 
was wiped out when Japanese overran 
the islands during the war, but recovery 
has been rapid and shipments of canned 
pineapple valued at $3,981,143 were 
made from April to September, 1948. Be- 
fore World War II, pineapple ranked 
tenth in Philippine exports, with the 
peak reached in 1940 when shipments 
totaled $2,499,106. 


PRESERVING NATIONAL SECURITY—Among scores of small informal in- 
dustry task groups now being consulted by the National Security Resources Board 


is this one selected from the canning industry. 


The Board is seeking “grassroot” 


advice on how to mobilize industry in the event of an emergency. Preliminary recom- 
mendations of these small working groups later will be reviewed by formal industry- 
wide Advisory Committees before final adoption by the Board for the President’s con- 
sideration. This group, working on behalf of the canning industry, includes (left to 
right): J. B. Wyckoff, Department of Agriculture; Milton Brooding, V.P., California 
Packing Corp., San Francisco, Calif.; Herbert Krimendahl, Pres., Stokely-Van Camp 
Inc., Indianapolis, Ind.; Oliver Willetts, V.P., Campbell Soup Co., Camden, N. J.; F. C. 
Weed, NSRB’s direction of the Food Division; De Forest Anthony, O.Q.M.G.; Herbert 
Riley, V. P., H. J. Heinz Co., Pittsburgh, Pa.; Howard T. Cumming, Pres., Curtise 
Bros. Co., Rochester N. Y.; Carroll E. Lindsey, Pres., Lakeland Highlands Canning Co. 
Highlands City, Fla.; K. W. Schaible, Department of Agriculture 
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NEWS — PERSONALS 


CANCO NAMES STALEY 
ASSISTANT SALES MANAGER 


A. C. Staley, Jr., who has been Ameri- 
can Can Company’s sales manager for 
the metropolitan New York district, 
has been named assistant general man- 
ager of sales for the company, W. C. 
Stolk, vice president in charge of sales, 
has announced. In his new post Mr. 
Staley will assist in the direct super- 


A. C. STALEY, JR. 


vision of all Canco sales activities in the 
United States and Canada. 


Before joining Canco sales, Mr. Staley 
had spent a number of years in close con- 
tact with the financial and management 
problems of the canning industry. As a 
naval officer during the war he was a 
technical director of a program to pre- 
coat containers for subsistence items for 
the army and navy. He became sales 
manager for the metropolitan New York 
district in June, 1947. 


USING TELEVISION 


The Sunnyvale Packing Company, Sun- 
nyvale, California, canners of Rancho 
soups, is one of the first canners in this 
area to use television extensively in its 
advertising campaigns. The company is 
using KTLA-TV, Los Angeles, six times 
a week for the “Rancho Newsreel.” 


HUNT SALES UP 


Hunt Foods, Los Angeles, California 
reports net sales for the quarter ended 
November 30 of $13,626,649. Sales for 
the preceding quarter were $9,454,650, 
and $13,576,144 for the like quarter of 
1947, 
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IN MEMORIAM 


COLONEL PHILLIPS DIES 


Colonel Albanus Phillips, a pioneer 
in the American canned food field, and 
one of the founders of Phillips Packing 
Company, Inc., Cambridge, Md., died at 
his home in Cambridge at 4:30 on the 
morning of January 17, after a linger- 
ing illness. 

Colonel Phillips headed the Company 
bearing his name from 1902 until June 
1947 when, because of ill-health, he re- 
signed as President to become Chairman 
of the Board. His elder son, Albanus 
Phillips, Jr., succeeded him as President, 
and his other son, Major Theodore Phil- 
lips, is a Vice President. 

Of the original founders, only W. 
Grason Winterbottom, Sr., survives. He 
and his son, W. Grason Winterbottom, 
Jr., both are Vice Presidents. The third 
member of the original group of found- 
ers was the deceased’s brother, the late 
Captain Levi B. Phillips, who died sev- 
eral years ago. His son, Levi B. Phil- 
lips, Jr., is Vice President of the Com- 
pany. 

Colonel Phillips was born at Golden 
Hill, in Dorchester County, Maryland 
August 31, 1871. He was a son of the 
late George W., and Mary Elizabeth 
Leonard Phillips. He received his early 
education in the Maryland public schools, 
and at the age of 14 followed the family 
tradition of going to sea. At 21 he was 
captain of his own coasting schooner, but 
in 1893 left the sea to enter the employ 
of Webster, Ford & Co., wholesale oyster 
commission merchants in Baltimore. 


Six years later he returned to Cam- 
bridge to embark in the oyster packing 
business and within a few years became 
one of the largest shippers on the Atlan- 
tic Seaboard. In 1902 Phillips Packing 
Company was organized. 


During nearly half a century in the 
food packing field, Colonel Phillips had 
visited practically every market terri- 
tory in this country and had traveled ex- 
tensively in Canada, Europe and South 
America. He was widely recognized as 
a food authority and served as food 
counsellor to Admiral Richard E. Byrd 
on two of the famous explorer’s expedi- 
tions to Antartica. 

For years he was associated with the 
National Canners’ Association, and other 
allied food groups. He directed the ex- 
pansion and enlargement of his com- 
pany from one comparatively small pack- 
ing plant in 1902 to a total of twenty 
large and modern plants with main of- 
fices and plants in Cambridge, Mary- 
land and other factories in Willoughby, 
Cordcva, Newbridge, Denton, Vienna, 
Church Creek, Eldorado, Williston, Md., 
Newark, Laurel, Oak Grove and Town- 
send, Del. 

The plants include a factory for the 
manufacture of tin containers, and the 
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newest company plant, completed last 
June, is a quick freeze and cold storage 
plant. 

On October 10, 1900, Colonel Phillips 
married Miss Daisy Alma Lewis, daugh- 
ter of the late Major O’Neill Lewis of 
Baltimore, who survives him. They are 
the parents of four children, Mrs. Harry 
Wehr, of Baltimore; Albanus Phillips, 
Jr., Major Theodore Phillips and Mrs. 
Frances Phillips Skinner, of Cambridge. 
The grandchildren are: Alma Wehr II, 


COLONEL PHILLIPS 


Harry Wehr III, Albanus Phillips III, 
Anita Phillips II, Douglas Howard Phil- 
lips, Philip Newbaker Phillips, Edgar 
M. Skinner III, Theodora Phillips Skin- 
ner and Andrew Phillips Skinner. 


IRVING SAULSBURY DIES 


Irving T. Saulsbury, one of the origi- 
nal founders of Saulsbury Brothers, Inc., 
Ridgely, Maryland canners, and active in 
the management of the business until his 
retirement a few years ago, died at his 
home in Ridgely on Saturday morning, 
January 15, at the age of 86 years. He 
is survived by three sons and two daugh- 
ters, A. C. Saulsbury and Irving T. 
Saulsbury, Jr. of Ridgely, and James 
Keene Saulsbury of State College, Penn- 
sylvania; Mrs. Robert Headley of 
Wayne, Pennsylvania, and Mrs. W. 
Bateman Draper of Tokyo, Japan. 


BENNO GAMSE DIES 


Benno Gamse, Secretary of the 
Gamse Lithographing Company, Balti- 
more, Maryland, died last week in Or- 
lando, Florida where he had gone for a 
rest. About seven years ago Mr. Gamse 
had suffered a slight stroke and since 
that time had been in failing health. He 
had arrived in Orlando only the day be- 
fore and during the night suffered a 
heart attack, which resulted in his death. 
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For Cylindrical Tin 
sills Containers... Fast. 


At a Far Lower Cost 


With CRCO-New Way Casers, anyone packing 
in cylindrical tin containers can speed up oper- 
ations and lower warehouse costs. Sturdy, pre- 
cision-built equipment that will perform its 
duties day in and day out through the season. 


Several models are available, ranging from the 
plain Caser which delivers up to about ten cases 
a minute, to the fully automatic ‘‘one-shot” 
model which handles 20 or more cases per 
minute, depending on the ability of the operator. 


Send for special Bulletin, illustrating the complete 
line of CRCO-New Way Casers, Labelers and Ware- 


house equipment. 


CHISHOLM -RYDER CO.mc. 


Everything THE-FOOD:PROCESSOR:-: 


FOR PURITY 


PATENTS PENDING 


The great buy word for your label! 
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FOR PACKING FANCIEST WHOLE-KERNEL 
AND CREMOGENIZED CORNS 


CORN CANNING 


EQUIPMENT 


Unie Commany Westminster Md 
USKERS—CUTTERS—SILKERS—ROD SHAKERS 
LOTATION. WASHERS—CREMOGENIZERS 


PIEDMONT LABEL 
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WEEKLY REVIEW 


A Normal Convention Week Business — 
Citrus Prices Up Sharply Due To Freeze— 
Prices Hold For Better Qualities Of 
All Items. 


With the possible exception of the 
Central West where business is reported 
as moving along fairly normal lines, 
other sections report a dullness in prac- 
tically all lines, caused unquestionably, 
by the rather heavy attendance of both 
buyers and canners at the National Con- 
vention. And the attendance was quite 
heavy from every section. Although in- 
quiring of one of the Mid-West Secre- 
taries of how many canners came along, 
he merely replied that “they did not all 
come” as an out. Nevertheless as early 
as Tuesday noon Secretary Sam Gorsline 
of the Canning Machinery & Supplies 
Association reported that canner regis- 
tration up to that time was very nearly 
4,000. This, of course, included repre- 
sentatives of the various canning firms 
as well as officials. The registration was 
necessary this year for admission to the 
Machinery and Supplies Exhibit and was 
by badge only, but it gave opportunity to 
determine just how many canners at- 
tended the show. So the canners were in 
Atlantic City, which will unquestionably 
account for the general dullness in the 
market. 


CORN—Reports have reached us of 
a number of lots of off-quality corn be- 
ing offered at concessions, which would 
indicate a break in the market. With 
a good corn crop this season there wasn’t 
any reason why any canner should pack 
anything but a good quality product, for 
the supply was more than ample to let 
the poor stuff go. Human nature being 
what it is, you just can’t rule them all 
out and until this poor stuff is worked off 
the market will apparently be a bit off. 
This, however, does not apply to the bet- 
ter quality merchandise and prices con- 
tinue to hold at current levels. 


BEANS—There has been good inquiry 
for good quality beans and as a result 
prices have _ strengthened somewhat. 
Standard Peas have taken a slight de- 
cline while the better qualities are un- 
changed. 


WEST COAST FREEZE —The un- 
usually cold weather and freeze on the 
West Coast has taken its toll through the 
citrus regions where losses in the crop 
will range anywhere from one-third to 
one-half. Consequently citrus prices have 
advanced strongly all down the line. The 
markets which follow will give more in- 
formation. 

Reports have the spinach crop of Cali- 
fornia as almost a complete failure as a 
result of the freeze and replanting will 
be necessary. 
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MARKET NEWS 


SHRIMP AND OYSTERS—As a con- 
trast to conditions on the West Coast the 
Gulf Coast enjoyed genuine summer 
weather in mid-January. As did we here 
on the East Coast for the Atlantic City 
Convention when many delegates aban- 
doned overcoats for a brisk walk on the 
Boardwalk. It is the first Canners Con- 
vention in many moons that we can re- 
call no extremely cold weather. The 
balmy weather on the Gulf improved the 
shrimp catch with a good portion of it 
going to the canneries but because of 
high costs of the raw product and for 
labor, canners are going cautiously with 
packing operations. Oyster canning is 
under way with sizeable packs being 
made. 


SALMON—Chum Salmon is now con- 
sidered by most distributors as the best 
buy in the canned salmon line. Top qual- 
ity Chums at $19.00 f.o.b. Coast reflect 
a differential of 10¢ a can below Pink 
Salmon on the retailers shelves — the 
greatest difference in the history of the 
Salmon Industry. Chums have been slow 
sellers until now because of their high 
price. With the recent price drop in 
this variety distributors who are selling 
on the basis of replacement costs are 
coming in for heavy repeat orders. With 
Pinks short in supply and expected to 
clean up during early Lent, jobbers who 
have never handled Chums are expected 
to order them as replacements. Some 
packers consider that Chums may ad- 
vance to $20.00 when Pinks are gone due 
to the expected short pack and high 
production costs anticipated for the 1949 
season. At $24.00 for Pink talls they 
are expected to clean up at any time. 


NEW YORK MARKET 


Market Unusually Quiet — Citrus Features 

The Market — Freeze Hurts West Coast 

Citrus—Spinach Wiped Out—Peas Quiet— 
Army To Take Tomatoes. 


By “New York Stater” 
New York, Jan. 21, 1949 


THE SITUATION — Canned food 
trading volume in this area remained 
unusually quiet. With this trend some 
price unsettlement appeared, although 
concessions were hardly important 
enough to attract special attention. How- 
ever, the disappointing feature is that 
there has been no real replacement move- 
ment following completion of year-end 
inventories in various quarters, which 
leads to the belief that stocks carried by 
many wholesalers are showing propor- 
tions larger than expected. There are 
certain sections of the market where 
firmness is featured, especially citrus 
juices, but even with these upward 
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trends, buyers were moving cautiously 
as if there was no faith in the market 
position. Many interests feel that there 
will be little change in the market for 
possibly the balance of the current 
month. All traders appear to agree that 
the canned food price position is a sound 
one, but also feel that with the reaction- 
ary trends to butter, eggs and the drive 
to lower milk prices leaves the impres- 
sion that canned foods may follow. 


THE OUTLOOK—It is difficult to ob- 
tain a clear cut picture as to future 
trading possibilities. Too many uncer- 
tainties are ahead. Even eliminating 
what Congress may do in the matter 
of taxes, there is labor with threats of 
another round of wage increases, higher 
rail rates, increased can costs, and the 
belief that on certain packs as the new 
season draws nearer there may be a 
sudden rush of some canners to unload. 

The National Canners Association 
meeting at Atlantic City took up the 
price situation, especially the legality of 
delivered prices. Meanwhile, confusion 
exists as regards prices and an indus- 
try-wide demand for legislation legaliz- 
ing delivered prices is expected. 

Traders are now back at their desks 
following the meetings of the two con- 
ventions, the National American Whole- 
sale Grocers’ and the National Canners’ 
Association. There is still one more to 
go, before the trade association meet- 
ings are finished for the first half of the 
year at least, that being the meeting of 
the National Food Brokers’ Association 
at Chicago. By the time the latter is 
over it is felt that the trade will know 
fairly well, what the intention of con- 
gress is to be as regards taxes and many 
other features that at the moment are 
going a long way toward retarding ac- 
tive marketing. 


CITRUS JUICES—tThis market is an 
outstandingly strong feature. Sharply 
higher fresh fruit prices, a somewhat 
broader demand and sharp curtailment 
to packing sent prices upward, with 
schedules reaching the best levels of the 
year. Many major packing concerns are 
reported to be out of the market yet 
there are a few canners offering 46 oz. 
orange juice at $2.25, up 30¢ from a 
week ago. Blended 46 oz. at $1.97%, 
up 15¢ and grapefruit juice $1.75 to 
$1.80 for 46 oz. a net gain of 10c¢ to 15c. 
All these are basis per doz. f.o.b. can- 
nery. Orange juice, 2s are reported to 
have sold at $1.00, blended at 87'%e anil 
grapefruit juice at 77%e, all f.o.b. On 
segments, the market is firmly estab- 
lished at $1.40 to $1.50 for 2s, fancy, 
which represents an advance of 5c to 10¢ 
per doz. for the week. Buyers did not 
rush into the market, however, it was 
pointed out and there was said to have 
been a feeling of cautiousness, presum- 
ably on the theory that price reactions 
were not only possible, but may be sharp 


January 24, 1949 


} 4 
a 
4 
j 
i 
4 


Use Your 
ALMANAC 


It contains the answer to most any 
question you want to know about 
the packs, acreage, yields, laws, 
regulations, labeling requirements, 
grades and Where To Buy your 
needs etc. Keep it Handy—you'll 
be surprised at its thoroughness. 


PRICE $2.00 


THE CANNING TRADE 
20 South Gay Street, BALTIMORE-2, MARYLAND 


MANUFACTURERS OF 


58 TOMATO BASKETS 


Our machine made ¥% Tomato Field Baskets 
with Keg or Veneer top hoop and Galvanized 
Metal or Wood Veneer bottom hoop are the 
best quality we have made in our 54 years of 
basket making. 


Plastex Treatment 


We are equipped to supply 
your baskets treated with 
PLASTEX HAMPER 
SOLUTION to control flat 
sour bacteria in tomatoes 
and to lengthen the useful 
life of hampers. 


Write for Full Information 


5/8 Tomato Field Basket 


Planters Manufacturing Company, Inc. 
Portsmouth Virginia 
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Positive ONE-POINT 
CONTROL of tank contents 
makes a Big Difference 


® The Langsenkamp 3-Way Valve supplies a 
positive seal for tanks and tank processing units 
to avoid losses that frequently occur through 
error, negligence and the natural hazards of 
manually-operated outlet plugs. 


In addition, it provides modern, efficient equip- 
ment that saves time and effort with its one-point 
control. It is standard equip t for Lang 
kamp Stainless Steel Units for cooking, hot-break 
processing, and juice heating. Available in 
24", 3", and 4” pipe sizes — standard or sanitary 
pipe thread —for installation on old tanks. 


F. H. LANGSENKAMP COMPANY 


227-235 East South Street, INDIANAPOLIS 4, INDIANA 


REPRESENTATIVES 


West Coast: KING SALES°& ENGINEERING CO., 206 First Street, San Francisco, Calif. 
* Oregon and Washington: FOOD INDUSTRIES ENG. & EQUIP. CO., 1412 N. W. 14th 
Ave., Portland, Oregon * Mountain States: THE HORSLEY COMPANY, Box 301, Ogden, 
Utah *® Northeastern States: BOUTELL MANUFACTURING CO., Rochester, N. Y. *® 
Tri-States: TOM McLAY, P. O. Box 14, Port Deposit, Maryland * Texas: PAPER PRODUCTS 
CO., Harlingen, Texas * Canada: CANNERS MACHINERY, LTD., Simcoe, Ontario, Canada. 


EQUIPMENT 
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MARKET NEWS. 


and also sudden. At this writing fresh 
orange prices in the Florida market 
dropped from $3.65 to $2.65 a box. On 
top of this a major canner cancelled his 
price protection program. 


CALIFORNIA CITRUS JUICES — 
Canning of navel oranges is about ready 
to start, but the extensive freeze is be- 
lieved likely to curtail operations sharp- 
ly. There are no offerings, either for 
immediate or future shipment. Damage 
to the navel orange crop was extensive 
and where no protection was offered 
against the low temperatures, practically 
all crops were destroyed. 


CARROTS—A slow movement, despite 
the short packs, is reported to have in- 
creased selling competition among New 
York State packers and prices have been 
lowered somewhat. Fancy diced 2s, are 
reported available around 95c and 10s at 
$4.75, all f.o.b. New York State factory. 
In the Tri-State area packers offer 
French style 2s at $1.15 and 10s at $5.50, 
while fancy diced 2s are priced at $1.15. 


SPINACH — California reports state 
that the low temperatures brought dis- 
aster to this crop, with practically no 
production in sight. All orders on can- 
ned, as a result, have been cancelled. 
Spring pack plans are uncertain for 
there is no telling just when planting 
will be possible. The outlook is far from 
promising. 


PEAS — The market was quiet and 
without much change. Trade sentiment 
was none too favorable to the market, 
however, viewing the reported heavy 
stocks of standards and extra standards 
as possible to force some concessions as 
the season advances. Standard sweets, 
mid-west were offered around 95c to 
$1.00, while standard 4 sieve Alaskas 
were around $1.00. 


TOMATOES—tThere is a report that 
the Army Quartermaster would come 
into the market shortly for a substantial 
quantity of canned Tomatoes with offer- 
ings to be asked for around January 25. 
Meanwhile all markets are quiet. Tri- 
State canners are watching develop- 
ments and not forcing the issue, with the 
market fairly well set around $1.30 for 
standard 2s. Some are asking a slightly 
higher level. Mid-west markets are ex- 
tremely quiet and without particular 
change, with standard 2s around $1.25 
and 2's, $1.85. California standards 
are reported available at $1.80 on 2%s 
and $6.50 on 10s. 


CANNED FISH—One major tuna 
canner paints a rather pessimistic pic- 
ture of the market situation. He reports 
that the tuna fish supply for the first 
time since 1938, is sufficient to meet a 
rather good share of the coming Lenten 
demand. The stock pile at San Diego, 
California is close to 750,000 cases, as 
against only 250,000 cases last year and 
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also indicated that usually there is not 
enough tuna fish on retailer shelves each 
year until around June 1 to meet the 
general demand. This year, however, 
there may be plenty. It is also felt that 
the buying interest in tuna fish during 
this season of the year may determine 
just what canners will do during the 
summer and fall months both as regards 
canning and fishing. However, one point 
that was not mentioned was price. Some 
interests here feel that the so-called 
large stocks on retailers shelves was the 
direct result of buyers’ resistance and 
was not all attributed to larger 1948 
packs. These traders maintain that the 
tuna fish position, the same as many 
other items is greatly in need of a price 
readjustment toward more normal levels 
and until that occurs there is bound to 
be a certain curtailed demand. 


Maine sardines are in short supply 
and sellers are asking $8.50 for ‘4s, 
while West Coast advices state that sar- 
dine canning was about over. On 1s 
ovals, tomato sauce there are offerings 
f.o.b. at $8.00 Coast. Japanese tuna fish 
offerings, white meat solid pack albacore, 
at $19.32 48 %s landed East Coast at- 
tracted attention. 


CHICAGO MARKET 


Business Moving On Normal Course—Sal- 

mon Outlook Good, Prices Unchanged — 

Good Demand For Green Beans — Corn 

Movement Slows — Apple Sauce Continues 
Strong. 


By “Midwest” 


Chicago, Ll., Jan. 21, 1949 


THE MARKET — Business here in 
town this week has been going along in 
its normal course, with a satisfactory 
volume going through in the way of 
small orders and no startling develop- 
ments in any line. Trading was slowed 
up a little bit by the absence of some of 
the major buyers here who attended the 
Convention at Atlantic City, but with 
most of them returning by the latter 
part of the week, purchasing has not 
suffered any particular disruption. The 
outlook continues to be for a steady vol- 
ume of business on a strictly turnover 
basis in the foreseeable future, with pros- 
pects for most lines of canned foods, as 
far as prices go, seeming to be reason- 
ably stable. 


SALMON — There is still very very 
little actual business in salmon here in 
the market, and price levels are remain- 
ing unchanged. Tall reds are quoted at 
$27.00, tall pinks are offered at $24.00 
and tall chums going at $19.00, all f.o.b. 
the Coast. %# Puget Sound sockeyes 
are quoted at $20.00 f.o.b. Coast, and 
%# Alaska Reds at $18.50, %# pinks 
at $14.50 and %# Ocean Caught cohoes 
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at $15.50 all f.o.b. Coast. At present 
buyers are concentrating on moving out 
what salmon they presently own, al- 
though there is no reason to believe that 
inventories of salmon here are even of 
normal size, much less being over size. 
Buyers seem to be worried by price 
levels of salmon on one hand, and on the 
other hand most of them admit that the 
supply picture is such as to warrant 
confidence rather than pessimism in the 
price levels. The salmon factors on the 
Coast are completely confident of the 
price levels and freely forecast that, by 
the time the March salmon business is 
well under way, desirable grades and 
sizes of salmon will be very hard indeed 
to find. 


GREEN BEANS —The demand for 
green beans is active in Chicago at the 
present time with a number of inquiries 
being received, and there is some busi- 
ness passing steadily. The better grades, 
and especially whole beans, so far as 
Wisconsin and Michigan are concerned, 
are pretty well cleaned up, although 
there are some No. 2 tins of fancy 3 
sieve cuts being quoted at $1.95 to $2.00, 
and fancy 4 cuts at around $1.80 to $1.85. 
Extra standard 3 cuts are quoted at 
$1.65 to $1.70, and extra standard 4 cuts 
at $1.55 to $1.60. So far as can be deter- 
mined there is very little merchandise in 
the way of green beans being offered 
into the market from the South at the 
present time, although one quotation of 
$2.00 on fancy 4 sieve whole beans is 
being made here in the market out of 
Texas. No. 2 standard cuts have been 
sold in here from Michigan recently at 
$1.25 to $1.30, but the available lots are 
small and in general the position on 
green beans would seem to be extremely 
good. 


CORN—The corn market is static as 
far as recent buying activities in this 
market are concerned. This fact is laid 
by many here to the amount and variety 
of offerings of standard and extra stand- 
ard corn being made here. It is reported 
that the quality on these offerings varies 
extremely wide, and that the pressure 
of some of these off quality offerings has 
served to undermine the buyers’ confi- 
dence in the market. No. 2 fancy cream 
style golden is reportedly available here 
at $1.60, and No. 2 fancy whole kernel 
golden corn at $1.70, both f.o.b. factory, 
and the quality up to the grade. No. 2 
standards of good quality are reportedly 
available at $1.20 factory, and extra 
standard at around $1.35 to $1.40, both 
on cream style, with whole kernel run- 
ning from 5c to 10c higher. Other of- 
ferings on goods of questionable quality 
have been received here as low as $1.10 
on standard. The situation on No. 1 tins 
and No. 10 tins apparently is in good 
shape with both of these sizes being pret- 
ty well cleaned up. No. 10 fancy whole 
kernel where available is running about 
$9.00 to $9.50, but the available offerings 
are small. 
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APPLE SAUCE —The apple sauce 
market continues quite strong, with 
prices from $1.35 to $1.40 appearing to 
be the bottom on fancy sauce out of the 
East. It is not believed however that a 
great deal of new business is being done 
here on sauce as there are a fair amount 
of contracts in the market on goods sold 
earlier at lower price levels, and fairly 
heavy shipments are being made against 
these commitments. The retail move- 
ment of apple sauce is reported to be 
good. 


CALIFORNIA MARKET 


Convention Attendance Slows Trading — 
Freeze Damage Heavy—1948 Pack Statis- 
tics Issued—1948 Fruit Crops Affected By 

Drought And Cold—Sardine Pack Ahead Of 
Last Year—Salmon Market Continues Quiet. 


By “Berkeley” 


Berkeley, Calif., Jan. 20, 1949 


SLOW—Business has been rather slow 
on most lines of canned foods during the 
past week, with so many canners, brok- 
ers and wholesalers from this sector in 
attendance at the Atlantic City con- 
ventions. Such business as has been 
booked largely follows the pattern of 
recent weeks and months, that of limit- 
ing orders to stocks needed to keep in- 
ventories down to a one or two months 
working basis. ° The recent price ad- 
justments downward, especially on some 
lines of fruit, do not seem to have 
brought in much added business, but it 
is felt that consumption will be increased 
and that there wiil soon be an improve- 
ment noted in fill-in orders. 


WEATHER—The second of Califor- 
nia’s cold waves has subsided and tem- 
peratures are again about normal. Rain 
fell in southern California, following the 
old spell, relieving a record drought, 
‘ yainfall in all sections of California 
well below normal for the third season 
uceession. The damage by the freeze 


‘itrus and vegetable crops is esti- 


tated at anywhere from $25,000,000 to 
.J00,000, with authorities on the spot 
ing it at $43,000,000, not including 
0,000 damage to property from 
iging. One immediate result of the 
’ will undoubtedly be the handling 
larger proportion of the citrus ton- 
by juice and concentrate interests. 
\ vegetables have been hard hit and 
a cidy an inereased demand for the 
‘atced article in the California retail 
ket is noted. 


i \TISTICS—A feature of the week 
‘os been the bringing out by the Can- 
iis League of California of 1948 pack 
stastics, The report is most complete, 
listing canned fruit and vegetable packs 
»y can sizes, along with other compar- 
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able data for the four preceding years. 
The statistics for cling peaches, spiced 
cling peaches, fruit cocktail, mixed fruits 
and fruits for salad were compiled by the 
Cling Peach Advisory Board, with the 
fruit cocktail and fruits for salad figures 
including remanufactured packs. Fig- 
ures on the asparagus pack were com- 
piled by the Asparagus Advisory Board. 
Statistics for all other products were 
compiled by the Canners League of Cali- 
fornia. These are the final revised pack 
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statistics and supersede all previously 
released, with minor changes in some. 
The pack of fruits and _ vegetables 
amounted to 66,293,046 actual cases, or 
63,505,931 cases, with fruits reduced to 
the 24/214 case basis, used for statis- 
tical purposes. The pack of fruits was 
37,265,395 actual cases, and 34,478,280 
reduced to the No. 2% basis. Neither 
set new records, the packs of fruits and 
vegetables in 1946 exceeding that of 1948 
by a considerable volume. 


ROBINS 
GOOSENECK 
CONVEYER 
Any size bucket, 
any type pulley, 
any length, 
sturdily built. 


ROBINS PADDLE OR 
BRUSH FINISHER 


All size screens. 


1949 


EQUIPMENT 
| Vegetables. Seafaada 


INCREASES YIELD — CUTS COST 


ROBINS 
SPINACH 
BLANCHER 
AND FEEDER 


ROBINS 
ALL STEEL 
RETORT 
All welded 
construction. 


HAYNIE 
HOT WATER 
TOMATO 
SCALDER 
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FRUIT PACK—tThe 1948 California 
fruit pack, on the No. 2% can basis, was 
as follows: Apricots, 4,650,777 cases; 
sweet cherries 236,259; pears, 1,184,- 
170; freestone peaches, 1,707,906; cling 
peaches, 14,649,561; spiced cling peaches, 
151,921; plums, 38,300; figs, 580,869; 
other fruits, including grapes, prunes in 
syrup, nectarines and apple sauce, 279,- 
956; fruit cocktail, 9,902,291; mixed 
fruits, 84,895, and fruits for salad, 1,011, 
375. 


VEGETABLE PACK—The vegetable 
pack for 1948 was made up of the fol- 
lowing: Asparagus, 1,983,201 cases; 
string beans, 357,470; carrots, 665,570; 
peas, 120,441; spinach, 1,453,575; toma- 
toes, 4,712,962; tomato juice, 5,866,512; 
tomato paste, 3,072,212; tomato puree, 
969,064; tomato catsup, in tin and in 
glass bottles, 4,626,050; tomato chili 
sauce, in tin and glass, 322,655; tomato 
sauce and/or hot sauce, 3,983,197; other 
tomato products, in tin and glass, 118,661, 
and other vegetables, 776,081. Other to- 
mato products included fish sauce, to- 
mato cocktail sauce and tomato aspic. 

Canners, in surveying the pack figures, 
comment on the fact that more than a 
million and a half more cases of apri- 
cots were packed than in the previous 
year despite the fact that there was a 
large carryover at harvest time, and that 
the peach pack was almost the same for 
the two years, with a slightly larger 
pack of freestones and a slightly smaller 
pack of clings. Plums were only about 
one third of the 1947 pack, and figs were 
the smallest pack in years. Mixed fruits 
were also only about one third the size 
of the 1947 output, but fruits for salad 
made a great comeback and the pack was 
almost doubled in size. In most instances 
the changes were made to conform to the 
demand and the carryover. 

In vegetables, the pack of carrots 
mounted to 665,570 cases from 58,062 
the year before, but the packs of 1945 
and 1946 were much larger. The pack 
of peas was the smallest in years, being 
little more than one half that of 1944. 
The pack of tomato paste was cut al- 
most two and a half million cases from 
that of the previous year and that of 
tomato puree was much less than one- 
half that of 1947. Listed under Other 
Vegetables in the official tabluation are 
such products as artichokes, beets, Brus- 
sels sprouts, cauliflower, celery, Lima 
beans, red kidney beans, dry peas and 
carrots, onions, white potatoes, sweet 
potatoes, pumpkin, mixed vegetables and 
vegetables for salad. 

The California Crop Reporting Service 
directs attention to the fact that 1948 
fruit crops were affected quite noticeably 
by the drought and the cold spring. 
Crops matured later and many fruits 
ran to small sizes. Returns to growers 
were generally smaller than in recent 
years. 


GROWERS PRICES—Prices paid by 
canners were about as follows: Apricots, 
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$57 a ton; cherries, $329; figs, $92; 
grapes, $48.50; olives, $184; clingstone 
peaches, $64; freestone peaches, $50; 
Bartlett pears, $120, other pears, $102; 
plums, $60, and apples, $1.00 a bushel. 
Fruits that cost canners more than in 
1947 included apples, cherries, peaches, 
pears and plums. 


SARDINES—Indications are that the 
pack of California sardines for the 1948- 
49 season will be very close to 2,600,000 
cases. On January 2 it had reached 
2,438,536 cases against 1,318,109 cases 
a year earlier. The season ends earlier 
than last year and weather conditions of 
late have not favored fishing operations, 
so the late pack is not expected to be 
especially heavy. Sales of 1-lb. ovals 
have been made during the week at $7.50 
a case. About this time last year sales 
were reported at $15.00. The market 
is quiet, with most canners holding for 
at least $8.00. Some of the more opti- 
mistic feel that $10.00 would be more in 
line with costs. 


SALMON—tThe canned salmon mar- 
ket is very quiet and the few sales are 
for small lots. Some Alaska Reds are 
still being held at $27 a case for No. 1 
talls but prospective buyers seem confi- 
dent they will be able to get desired 
stocks for less. They point to the drop 
in sardine and tuna prices as indications 
that the top has been reached. 


GULF STATES MARKET 


Hot Weather Aids Shrimp Production — 
High Production Costs Cause Canners To 
Use Caution—Oyster Pack Progressing. 


By “Bayou” 
Mobile, Ala., Jan. 21, 1949 


SHRIMP — With maximum tempera- 
tures of from 72 to 82 degrees, we have 
been having June weather in January 
for the last two weeks and it has been 
ideal for shrimp fishing, as they are a 
hot weather crustacean and disappear 
in cold weather. 

Shrimp production increased 3,939 
barrels last week over the previous week 
and the canneries too received 1,878 more 
barrels shrimp last week than the pre- 
vious one. However, the canneries are 
packing shrimp cautiously as the price 
for the raw material and the present 
price of labor compels them to put a 
throttle on the pack rather than accumu- 
late a big surplus at high prices. 

Landings of shrimp for the week end- 
ing January 14, 1949 were as follows: 

Louisiana 4,892 barrels, including 
2,537 barrels for canning; Mississippi 
491 barrels, including 145 barrels for 
canning; Alabama 130 barrels; Florida 
253 barrels and Texas 428 barrels. 

As reported by all market News offices 
last week, total holdings of frozen shrimp 
decreased 539,940 pounds and were ap- 
proximately 842,690 pounds less than 
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four weeks ago. Total holdings were ap- 
proximately 1,139,990 pounds less than 
one year ago. 

The fourteen canneries in Louisiana, 
Mississippi and Alabama now operating 
on shrimp reported that 3,696 standard 
cases of shrimp were canned during the 
week ending January 8, 1949, which 
brought the pack for the season to 350,- 
195 standard cases. 


OYSTERS — While the mercury has 
been shooting up to 72 and 75 degrees 
and one day to 82 degrees the past two 
weeks, yet the water being cold and the 
oysters fat, the canning of oysters has 
moved along at a good clip and 9,309 
more barrels oysters were produced last 
week than the previous one. The can- 
neries received 6,279 more barrels oys- 
ters last week than the previous one. 

Landings of oysters for the week end- 
ing January 14, 1949 were as follows: 

Louisiana 14,557 barrels, including 
6,691 barrels for canning; Mississippi 
6,465 barrels, all for canning; Alabama 
2,298 barrels, including 1,253 barrels for 
canning; and Florida Gulf area 2,639 
barrels. 

The 28 canneries in Louisiana, Mis- 
sissippi and Alabama now canning oys- 
ters reported that 3,367 standard cases 
of oysters were canned during the week 
ending January 8, 1949, which brought 
the pack for the season to 17,712 stand- 
ard cases. 


ANOTHER OYSTER CANNERY — 
The Graham packing plant, headed by 
L. W. Graham a native of Bayou la 
Batre added oyster canning to its pres- 
ent shrimp cannery. 

Graham started canning shrimp back 
in August, but the first oysters canned at 
the plant took place January 8, 1949. 

A retort kettle is being used to steam 
the oysters instead of the steam box and 
the operation of canning oysters is de- 
scribed as follows. 

The company sends out a boat, capable 
of carrying about 500 barrels oysters to 
buy oysters from the tongers on the 
reefs. The Tongers get $1.50 a barrel on 
the reef or $1.90 a barrel at the com- 
pany’s dock. 

When the freight boat pulls up to the 
dock, large buckets or tubs are lowered 
into the hold of the boat and when filled 
they are hoisted up and emptied into 
large metal crates on the dock. These 
crates are then moved into the plant and 
lowered into one of two steam kettles 
and steamed. 

After remaining in the kettles about 
seven minutes, the oysters are transfer- 
red by overhead crane into the shucking 
room, where scores of women remove 
them from the shell. This shucking proc- 
ess is made much more easy by the 
steaming process. 

Each shucker takes his or her oysters 
to a weighing stand and is paid so much 
a pound for the work. Oysters are then 
sent through a series of washing basins, 
then placed in trays to drain before they 
are placed in 4% oz. cans. 
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per dozen F.O.B. 
unless otherwise 
specified.) 


(Spot prices per 
cannery 


VEGETABLES 


ASPARAGUS 
Scattered Stocks 


BEANS, StTRINGLESS, GREEN 


MARYLAND 
Fey., Fr. Sliced, No. 1.60 
No. 10 8.00-8.75 
Ex. Std., Fr. Sliced, No. 2..1.20-1.40 
Std., Fr. Sh, NO. 1.10 
Ex. Std., Cut, No. 2 1.50 
No. 10 7.25-7.50 
Std., Cut, NO. 1.35 
No. 10 6.50-7.00 
Ex. Std., Cut Wax, No. 2........ 1.60 
No. 10 7.50 


N. Y., Fr., Sh, Fey., No. 
Tey., Cut, 4 sv., No. 

Fey., Cut, 5 sv., No. 10. 
Ex. Std., 4 sv., No. 2... 


Ex. Std., 5 sv., NO. 
Std., 5 sv. 
No. 10 
MIDWEST 
No. 2, Fey., Cut, 3 sv. ...01.95-2.00 
NO. 10 10.25-10.75 
No. 2, Ex. Std., Cut, 4 sv...1.55-1.60 
No. 10 7.60-8.00 
No. 2, Std., Cut, 4 8v. 
No. 2, Std., Cut, 5 80 
No. 10 6.50-7.00 
No. 2, Fey., Whole, 3 sv.....2.35-2.50 
No. 10 11.75-12.00 
No. 2, Whole, 4 
No. 00 
Texas, Cut, 1, 2, 3 Sv....1.75 
No. 10 "8.50 
No. 2, Ex. 45 
No. 10 7.00 
No. 2, Std., Cut 
No. 6.00 
BEETS 
Md., Fey., Cut, No. 2 0521.15 
.5.00-5.50 
N. Y., Fey., Cut, No. 1,45 
Fev... Gi, 1. 15 
Mid-west, Fey., Cut, 

No. 10 5.25-5.75 
Diced, No. 2 1.20 
Sliced, No. 2 1.25 

CARROTS 
No. 10 5.00 
N. Y., Fey., Diced, No. 2.... .95-1.05 
No. 1 5.30 
exas, 2, Diced & 95 
No. 10 4.50 

CORN 

MIDWEST 
y.. W. K., Gold., No. 2....1.70-1.75 
No. 10 9.25-9.50 
12 oz., Vac. 1.30 
No. 303 1.25 
No. 10 8.25 
Std., No. 2 1.20 
i C. &. Gold, Ne 1.60-1.70 
No. 10 8.50-9.00 
303 1.20 
No, 1 95 
OZ. .90 
No. 10 8.00-8.25 
No. 2 1.15 
303 1.10 

‘o. 1 -85 

o. 10 7.50 
Fe 1.75 

9.50 
1.45 

. 9.00 

Std., No, 2 1.25 


No. 10 8.50 
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Fey., C.S. Golden, No. 
No. 303 1.50 
No. 10 8.50 

No. 303 1.35 
No. 10 8.00 

Std., No. 2 1,25 
No. 10 7.50 

Ex. Std., C.S. Wh. 

No. 2 1.45-1.55 

Std., C.S White, No 2 ................ 1.35 
No. 10 8.00 

PEAS 

MARYLAND, ALASKAS 

2.25 
No. 10 11.50 

No. 10, Ex. Std., 2 sv. . we 

No. 10, 7.50 

No. 10 6.75 

No. 2, Ex. Std., Ungraded........ 1.10 

No. 2, Std., 3 sv. 1 


Std., Ungraded, No. 1 
No. 2 -90- .95 
No. 10 6.25-6.50 

MARYLAND, SWEETS 

5 sv. 7.75 

2 and 8 sv. 1.50 

Ex. Std, No. 10, 4 

Ex. Std., No. 10, 5 8v........000 6.50-6.75 

Fey., Ungraded, No. 1.15 
No. 2 1.25 
No. 10 7.75 

Ex. Std., Ungraded, No. 303.... —— 
No. 2 1.10-1.25 
No. 10 6.50-7.00 

Std., Ungraded, No. 1.00 
No. 10 6.00 


New York, SWEETS 


No. 2, Fey., 2 sv. 2.50-2.60 
3 sv. 1.90 
No. 10 
4 sv. 

No. 10 


No. 2, Ex. Std., 4 av. ..... 


No. 2, Ex. Std., 5 sv. ....... 

No. 10 
Mipwest, SWEETS 
No. 2, Fey., 3 sv. .... 1.75-1.85 
No. 2, Fey., 4 sv. .... 1.60-1.75 
1.35 


No. 2, Ex. Std., 4 sv. ... 
No. 2, Std., 3 sv. .... 


Mipwest, ALASKAS 
.11.25-11.75 
No. 10 8.75-9.00 
2.20 
No. 10, Ex. Std., 3 sv. ........ 7.50-8.00 
1.20 
No. 10, Ex. Std., 4 sv... 7.00-7.25 
No. 2, Std., sv... 1.10 
No. 10, Std., 3 sv. .... --6.50 
1.00 
5.75-6.00 
N. W., Sweets 
2.15-2.20 


No. 2, Fey., 2 sv. .. 
No. 2, Fey., 3 sv. ... ..1.80-1.90 
No. 2, Fey., 4 sv. ... -1.60-1.65 
Noe 2, Fay., & BV. 1.50-1.55 


POTATOES, Sweet, F.O.B. Barto. 
Fey., Syrupack, No, 2%4............1.90 


002.15 


No. 10 7.00 
No. 3, Vac. 1.75 
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CANNED FOOD PRICES 


PUMPKIN 
Eastern, Fey., No. -95-1.05 
No. 10 4.50 
Indiana, Fey., No. 2 -70- .95 
No. 10 3.50-4.50 
SAUERKRAUT 
Midwest, Fey., No. 2........ .87%4- .95 
No. 2% 1,00-1.10 
No. 10 3.70-3.80 
No. 4.00-4.25 
No. 2% 1.85 
No. 10 6.50-6.75 
Ozark, Fey., No. 2 1.15-1.20 
No. 21%4 1.55-1.60 
No. 10 5.50-6.00 
No. 10 5.50-6.00 
TOMATOES 
Tri-States, Ex. Std., No. 1..1.00-1.05 
No. 2 1.65 
No. 2% 2.25 
No. 10 7.75 
No. 2 1.30-1.40 
No. 2% 2.00 
No. 10 7.50 
No. 10 10.75 
Mid-west, Fey., No. 2.10-2.25 
No. 2% 2.75-2.85 
No. 10 8.00-8.75 
No. 2% 2.00-2.10 
No. 10 7.25-8.00 
No. 2% 1.85 
No. 10 7.00-7.25 
No. 2 1.95 
No. 2% 2.40 
No. 10 8.50 
Std., No. 1 1.20-1.30 
No. 2 1.45-1.50 
No. 2% 1.80-1.85 
No. 10 6.60 
No. 10 6.50-6.75 
No. 2 1,25 
No. 10 6.25 
TOMATO PUREE 
Md., No. 1, 
Spec. Grav. 1.046 .......... -80- .85 
No. 10 6.50 
Midwest, Fey., No. Liss -80- .85 
No. 2 1.50 
TOMATO CATSUP 
Md., Ex. Std., 8 02. Bot............. 1.15 
14 oz. 1.50 
No. 10, Fey. 10.00 
Ind., No. 10 10.00 
Calif., 14 oz. 1.65 
No. 10 10.00 
FRUITS 
APPLE SAUCE 
No. 2 1.35-1.40 
No. 10 6.50 
17 oz. Jars 1.30 
Midwest, No. 2 1.35-1.45 
New York, No. 2 ...ccccccccccccses 1.45-1.50 
Pa., No. 2 1.35 
APRICOTS 
Halves, Fey., No. 2.75-2.85 
No. 10 9.00-9.50 
Choice, No. 2% 2.50 
No. 10 8.75 
No. 10 8.00 
No. 10, Water 5.50 
No. 10, S. P. Pie 
BLUEBERRIES 
Maine, No. 2, Water............3.00-3.25 
No. 10 14.25 


CHERRIES 
Fey., Cal R.A., No. 284..ccccccsccesees 5.00 
Choice, No. 2% . 
FRUIT ‘COCKTAIL 
3.60- 
No. 10 13.50 
PEACHES 
Calif. Y.C., Fey., No. 2%4....2.70-2.80 
Choice, No. 2% 2.60-2.65 
Fey., No. 10 9.0€ 
Choice, No. 10 8.50 
PEARS 
Calif. Bartlett, Fey., No. 2%......4.50 
Std., No. 2% 3.60 

No. 1 T 2.70 
Choice, No. 3.75-4.00 

No. 1 T 2.60 
Std., No. 2% 3.25-3.50 

No. 1 T 2.40 

PINEAPPLE 
Haw., Sl., Fey., No. 3.25 
Choice, No. 2% 3.15 
JUICES 
APPLE 
Virginia, 46 oz. 2.00 
CITRUS, BLENDED 

No. 2 871% 

46 Oz. 1.971% 

No. 10 3.95 

GRAPEFRUIT 

No. 2 

46 oz. 1.75-1.80 

No. 10 3.50 

46 oz. 1.75 

No. 10 3.40-3.50 

ORANGE 

No. 2 1.00 

46 oz. 2.25 

No. 10 4.50 

PINEAPPLE 
Haw., Fey., No. 2 4501.50 
46 oz. 3.25 
TOMATO 

46 oz. 2.35 

No. 10 4.65 

46 oz. 2.35 

No. 10 4.50 
Midwest, Fey., No. 1.05-1.10 

46 oz. 1.90-2.15 

No. 10 4.25-4.75 

46 oz. 2.35 

No. 10 4.50 

FISH 
OYSTERS 
.4.75-5.00 
SALMON (per case) 
Alaska, Red, No. 1 T......... 27.00-28.00 

14.00 
Pink, No. 1 T 24.00 

%4’s, Flat 14.50 

10.50-11.00 

SARDINES—PEk Case 
Calif., Ovals, 48/1 lb., 

Tomato Sauce 7.50-8.00 
No. 1 T, Nat. 6.00-6.50 
Maine, 44 Oil keyless............ 8.50-9.00 

SHRIMP, 
No. 1, Pic., Small] 4.25 

Medium 4.50 

Large 4.75 

Jumbos 5.00 

TUNA—PER CASE 
48/14’s, Light Meat.......... 16.25.16.50 
Albacore, Fey., White, 
20.00-22.00 
17 
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CALENDAR OF EVENTS 


FEBRUARY 7-18, 1949—28th Annual 
Canners & Frozen Food Packers School, 
Oregon State College, Corvallis, Oregon. 


FEBRUARY 8-9, 1949—Annual New 
York Canners Fieldmen’s Conference, 
Jordan Hall, Geneva Experiment Sta- 
tion, Geneva, N. Y. 


FEBRUARY 9-11, 1949—41st Annual 
Convention, Ozark Canners Association, 
Colonial Hotel, Springfield, Mo. 


FEBRUARY 14-15, 1949 — Annual 
Meeting, Tennessee - Kentucky Canners 
Association, Andrew Jackson Hotel, 
Nashville, Tenn. 


FEBRUARY 15-17, 1949 — Technical 
School for Pickle and Kraut Packers, 
Michigan State College, East Lansing, 
Mich. 


FEBRUARY 17-19, 1949 — Annual 
Pennsylvania Canners Fieldmen’s Con- 
ference, Nittany Lion Inn, State College, 
Pennyslvania. 


FEBRUARY 21-22, 1949 — Annual 
Meeting, Canadian Food Processors As- 
sociation, Hotel Vancouver, Vancouver, 
B. C., Canada. 


FEBRUARY 22, 1949 — Sanitation & 
Quality Control Conference, Wisconsin 
Canners Association and University of 
Wisconsin, Auditorium, Agricultural 
Hall, Madison, Wis. 


MARCH 4-5, 1949—37th Annual Con- 
vention, Utah Canners Association, Hotel 
Utah, Salt Lake City, Utah. 


MARCH 6, 1949, week of — Annual 
Meeting, National Association of Frozen 
Food Packers, Stevens Hotel, Chicago, 
Ill. 


MARCH 9-11, 1949—Annual Conven- 
tion, Canners League of California, Casa 
del Rey Hotel, Santa Cruz, Calif. 


MARCH 16-28, 1949—Food Processors 
School, Ohio State University, Columbus, 
Ohio. 

MARCH 17-18, 1949—Tri-State Can- 
ners School, Lord Baltimore Hotel, Bal- 
timore, Md. 

MARCH 20, 1949, Week of — Annual 
Convention, National Food Brokers Asso- 
ciation, Chicago, II. 

APRIL 12, 1949— Annual Meeting, 


Monterey Fish Processors Association, 
Monterey, Calif. 


APRIL 25-29, 1949— National Fish- 
eries Institute, Inc., Edgewater Beach 
Hotel, Chicago, IIl. 

APRIL 28, 1949—Spring Meeting, In- 
diana Canners Association, Claypool 
Hotel, Indianapolis, Ind. 


MAY 9, 1949—Spring Meeting, Pack- 
aging Machinery Manufacturers Insti- 
tute, Dennis Hotel, Atlantic City, N. J. 


MAY 29-JUNE 3, 1949—Annual Con- 
vention, U. S. Wholesale Grocers Asso- 
ciation, St. Louis, Mo. 


JULY 10-14, 1949—National Conven- 
tion, Institute of Food Technologists, 
Civic Auditorium, San Francisco, Calif. 


BROWN INSTRUMENT SCHOOL 
PROGRAM 


Industrial instrument maintenance and 
repair courses which have been conduct- 
ed for the past 15 years by Brown In- 
strument Division of Minneapolis-Honey- 
well Regulator Company will be divided 
during the first six months this year into 
four classes of five weeks each, and long- 
er courses for company personnel. 

In announcing the broadening of its 
instruction for the benefit of industry 
and for its own personnel, M. J. Ladden, 
head instructor of the Philadelphia in- 
struments maker school, made known 
that the course for company personnel 
will start February 21. It will be sub- 
divided into specific classes for instruc- 
tion in millivoltmeters, mechanical py- 
rometers, continuous balance electronic 
potentiometers, electrically operated auto- 
matic control, flow meters, thermometers, 
pressure gauges and hygrometers, air- 
operated control, Moist-o-Graphs, tach- 
ometers, resistence thermometers, CO, 
and analygraph. 

The five-weeks classes will continue 
through to June 17. 


TO ISSUE CAPITAL STOCK 


The Valley Orange Juice, Company, 
Pomona, California, organized to carry 
on the processing of citrus juices and 
by-products, has been granted a permit 
to issue part of its authorized capital 
stock. Directors of the company are 
John H. Tindall, Vernon G. Stanfield, 
Edwin H. Pullen, Ralph G. Dow, Jr. and 
R. G. Lamb. 


EDITORIAL 


(Continued from page 5) 


tracts will be let by about March 1, and building will 
start eariy in the spring, with the hope and expectation 
of moving in by the first of February 1950. 


Chairman Dietrick and his committee rate an orchid 
for an exceptionally fine job. Plans and specifications 
have been worked out to finest detail and four-fifths of 
the million and a half dollars needed is on hand or 
pledged. Undoubtedly that last fifth was whittled down 
considerably during convention week. 


Another important function was a $55,000.00 cut 
in the budget with nearly every division, excepting 
claims and necessary legal expense, taking a cut. Dues 
were also increased by 10 per cent to provide the neces- 
sary capital on the reduced pack of 1948. The Board 
will meet only once between conventions thus saving 
the expense of an additional meeting. 


Friday afternoon the joint session of grocers got 
underway with an excellent program but a rather dis- 
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appointing attendance. We are giving you one of the 
talks this week and will give you all of them shortly. 
Imagine a wholesaler suggesting an advertising and 
merchandising campaign sponsored by all groups in- 
terested in canned foods, including the wholesaler and 
retailer. ’Tis surely a changing world. In our Con- 
vention Report Issue, to be published February 7, 
readers will benefit by the reading of the discussion of 
delivered prices by Counsel Austern and Commissioner 
Mason. Governor Stassen delivered an inspiring ad- 
dress well worth repeating. The quality of the talks 
at the Merchandising Session also was very high. Bet- 
ter Labeling was stressed by just about every speaker 
on the program, and simplified can sizes received con- 
siderable attention, especially by the distributors, one 
of whom advised that his members are thinking in 
terms of only 4 or 5. Doctors Cameron and Mahoney 
drew full houses at every session, corn canners laid the 
groundwork for an advertising campaign and discuss- 
ed the new proposed corn standards, hearing for which 
is scheduled for an early date. Keep your eye out for 
the Convention Report Issue, it should prove a valuable 
reference, 
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There is many a firm who can readily use your unneeded equip- 
ment. It’s the opportunity for you to turn it into cash while 
fulfilling the other fellow’s need. Or you may need equipment 
yourself, or want to buy or sell or rent a cannery, or need help, 
or a job. Whatever your needs, you will get good results from 
an Ad. on this “Wanted and For Sale” page. The rates, per 
insertion—Straight reading, no display—one to three times per 
line 40c, four or more times per line 30c, minimum charge per 
Ad. $1.00. Count eight average words to the line, count initials, 
numbers, etc., as words. Short line counts as a full line. Use a 
box number instead of your name if you like. Forms close Wed- 
nesday noon. The Canning Trade, 20 S. Gay St., Baltimore 2, Md. 


FOR SALE—MACHINERY 


“CONSOLIDATED,” serving American Industry for Over 
25 Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- 
tractors; Cappers; Crowners; Can and Bottle Labelers; Copper 
Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum Pans, etc. 
Rebuilt and guaranteed. Prompt delivery. We buy and sell from 
a single item to a complete plant. Consolidated Products Co., 
Inc., 18-20 Park Row, New York, N. Y. 


WHEN IN NEED of food processing machinery of any kind 
wire or call: Ashley Mixon, Canning Machinery Exchange, 
Plainview (West), Tex. 


AT FIRST YOU CAN SUCCEED in getting good equipment 
immediately, reasonably. Stainless Kettles, Evaporators, Vac. 
Pans, Cookers, Stills, ete. Drum, Chamber, Spray Dryers for 
Dehydrating Flaking and Freezing. Dicers, Slicers, Cutters, 
Choppers, Peelers, Homogenizers, Viscolizers: Washers, Blanch- 
ers, Canning Equipment. Filters, Filter Presses, Separators. 
Mixing Equipment for Solids, Liquids, Sifters, Screeners, Pulp- 
ers, Finishers. Packaging Equipment such as Fillers, Weighers, 
Cartoners, Labelers, Casers. Complete plants for sale. Send for 
list of food equipment just out. First Machinery Corp., 157 
Hudson St., New York 13, N. Y. 


We manufacture a general line of canning machinery and 
frequently take in good used equipment which we rebuild and 
offer for resale. Write us regarding your requirements for 
either new or rebuilt machinery. Copy of our new No. 700 cata- 
log for the asking. A. K. Robins & Co., Inc., Baltimore 2, Md. 


FOR SALE—1 Model 300 Unscrambler with-Crate Dump for 
standard round crates for No. 2 cans, with motors and motor 
i eave S, for 220 v., 60 cy., 3 ph. A.C., complete with 12’ double 
Machine never off of original skids. 
rand new. Sampson Canning Co., Wisconsin Rapids, Wis. 


FOR SALE—Two 80 hp. HRT Boilers, Ohio Standard tested 
‘or 125 lbs. pressure, excellent condition; 40,000 gal. Water 
‘ower. Hammond Cannery, West Alexandria, Ohio. 


OR SALE—One Jumbo Crown Cork & Seal Crowner, motor 
dri en, in excellent condition; one 5 pocket Ayars Pea, Bean and 
Vhe ic Grain Corn Filler for #2 cans; 1 A.B. Rotary-worm type 
mato Washer; 1, single unit, Hansen Quality Brine Sepa- 
‘or separating mature peas and whole grain corn. Varney 
ug, Ine., Roy, Utah. 


“© SALE—1 Rapids Standard Power Booster Model RPB- 
lo-12-". complete with 18” tail section in excellent condition. 
sce $400.00 f.0.b, Bridgeville, Delaware. H. P. Cannon & Son, 
Bridgeville, Del. 


"OR SALE—1 Scott Hi-Eff Washer; for peas, beans, whole 
“one; corn and similar commodities. Used twenty-six days, 


i 2s _ Consumers Ice & Supply Co., 9th & Water Sts., 
Nang n, a. 
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WANTED and FOR SALE 


BARLIANT AND COMPANY have available for immediate shipment the country’s 
largest selection of surplus used, rebuilt, or NEW machinery and equipment, such 
as Retorts, Fillers, Exhausters, Blanchers, Juicers, Slicers, Peelers, Cutters, 
Washers, Packaging equipment as well as Motors, Pumps, Boilers and Refrigeration 
equipment. Write for complete detailed listings. Below are a few representative 
offerings. We will be glad to place your name on our mailing list upon request. 


7386—BLANCHER: Sprague Sells, 15’. Good condition... $ 860.00 
7374—CAN WASHERS: (2) Hansen #2, Ser. W6164-W-6173. Ea. 180.00 
7382—VINER: CRCO, steel frame, complete with adj. ecyl., 144” 
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perforated screens, 32’ straw carrier, apron scraper under carrier 

separator & long steel feeder. Ine. Wise. VF-4 gas. operated 

power unit 2,200.00 
737|—PREHEATER: American Model S-10, motor drive, spiral 10’, stain- 

less steel contact parts, ine. hopper, chopper and feed spiral, com- 

plete with 3 HP, splas ch proof motor. Very g00d CONG. «0.0... 1,980.00 
7370—FILLER: Jelly, Geyer, 6 tube, Ser. #1227 cap. up to 100 per min. 

Exe. condition 1,750.00 
8605—CORING MACHINES: (2) Double spindle type, made by E. B. 

Kibbey Co., used 3 years. First-class cond. Equipped with motors 

and 19 coring knives. Ea. 240.00 
8562—RETORT CRATES: (25) Perforated for 40” Retorts. Ea. ..........- 15.00 


BARLIANT AND COMPANY, Brokers-Sales Agents 
7070 N. Clark St. - Chicago 26, IIL - Sheldrake 3313 


SPECIALISTS In Used, Rebuilt and New Packing House 


Machinery, Equipment and Supplies 


FOR SALE—FMC Super Juice Extractor 30 to 40 gpm, 
Stainless Steel, 5 H.P. Motor; Vertical Retorts 40 x 72; Horizon- 
tal Retorts 18 x 24 x 60”; Ayars Pea & Bean Fillers; FMC 
Model 80 and 100 Juice Fillers; Can Labelers; Stainless Steel 
Jacketed Kettles with and without Agitators 25 to 500 gallon; 
Stainless Steel Tanks to 12,000 gallons capacity. Send for latest 
bulletins. The Machinery & Equipment Corp., 533 W. Broad- 
way, New York 12, N. Y. 


FOR SALE—1 Langsenkamp Chili Sauce Machine, used only 
one season, good condition. Adv. 497, The Canning Trade. 


FOR SALE—Practically new complete cheese outfit consisting 
of Bucyrus 100 gal. Stainless Steam Jacketed Kettle with agita- 
tor and motor; Grinder with 5 HP motor, valve and filling ma- 
chine for packaging cheese in 5 lb. packages, quantity of ship- 
ping cartons and 5 lb. boxes and cellophane pouches; equipment 
used few days only since new, must be sold to close estate, can 
be inspected immediately; priced less than half of new. Adv. 
498, The Canning Trade. 


FOR SALE—2 Lewis Quality Graders with Salwood Brine 
Controls, belt driven; 2 Ayars 5-pocket. Pea Fillers, each has 
#2 and #303 change parts, pea briners, direct drive to CR 
Closing Machine; 3-15 ft. Sprague-Sells Pea Blanchers, new 
cores with 1144” Taylor Temp. Controls; 1-300 gal. Glass Lined 
Brine Tank, fine condition; 1 Berlin Chapman 120 ft. Steel Cool- 
ing Tank with overhead track and chain, also 10 ft. ell, tank is 
4 ft. wide, 4 ft. deep, ell is 5 ft. wide, 4 ft. deep, practically new, 
used only 2 seasons. Adv. 4915, The Canning Trade. 


WANTED—MACHINERY 


WANTED—We are in immediate need for Stainless Steel, 
Monel, Aluminum or Copper Kettles and Vacuum Pans; Re- 
torts; Filter Presses; Labeling Machines, and Packaging Equip- 
ment. Adv. 4911, The Canning Trade. 


GET MORE for your surplus equipment. List it with our 
bureau and sell directly to the next user. 50,000 manufacturers 
get our offerings regularly. They need such units as Labelers, 
Dicers, Peelers, Retorts, Washers, Kettles, Dryers, Stills, Mixers, 
or what have you to sell. For quicker action and better price 
send full details and your price to: Equipment Finders Bureau, 
6 Hubert St., New York 13, N. Y. 


WANTED-—Stencil Cutting Machine, half inch letters. 
4914, The Canning Trade. 


Adv. 
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FOR SALE—FACTORIES 


FOR SALE—Complete Pickle Plant in production. Includes 
stock, buildings, equipment, plant site; five room house. In city 
of half million. Owner’s health cause of sale. Priced right for 

quick disposal. Adv. 496, The Canning Trade. 


FOR SALE—Canning Factory in Eastern Shore, Maryland, 
capacity 1000 cases peeled tomatoes daily; merry-go-round, com- 
plete lines 2s, 2%4s, 10s tins; 2 Wonder Cookers; one 5 pocket 
Ayars Filler; Knapp Adjustable Labeler; own water supply; 
main building corrugated iron 40 x 105’, new warehouse, 2 other 
buildings and 6 room house, about 4 acres; 2 trucks; best to- 
mato growing section; good labor conditions. Price $27,000. 
Adv. 499, The Canning Trade. 

FOR SALE—Factory in Mid-Virginia fully equipped for to- 
matoes and peaches. All equipment in 1st class condition. R. R. 
sidings and good trucking facilities on U. S. Route 15. Plenty 
of labor available. Adv. 48138, The Canning Trade. 


FOR SALE—Splendidly equipped tomato canning plant. Tide- 
water Virginia on navigable Indian Creek, 2 miles from Chesa- 
peake Bay. Capacity 100,000 cases. Also fish canning line and 
new oyster house. Artesian well. 2-125 H.P. Boilers recently 
inspected. Excellent labor conditions. Box 282, Kilmarnock, Va. 


WANTED—FACTORIES 


WANTED—Canning Plant in good condition, small volume 
operation preferred. Prefer buying in Delaware, Maryland or 
Virginia area near crops grown for canning. Will consider 
buying all equipment without building. Give information as to 
terms, location and equipment. Adv. 491, The Canning Trade. 


HELP WANTED 


WANTED—Plant Superintendent capable of handling help 
and experienced in processing string beans, raspberries, toma- 
toes and tomato products. Adv. 4912, The Canning Trade. 


WANTED—Mechaniec experienced in operation of capping 
machines. Adv. 4913, The Canning Trade. 


FOR SALE—SEED 


FOR SALE—400 bushels Asgrow Glacier Pea Seed; 400 bush- 
els Asgrow Pride Pea Seed. Draper Canning Co., Milton, Del. 


MISCELLANEOUS 


THERMOMETERS—We repair Mercurial Indicating Ther- 
mometers. Dial Thermometers and Recording Thermometers of 
all makes. Instruments are reconditioned like new. Satisfaction 
guaranteed. For economical savings ship your Thermometers 
to: Nurnberg Thermometer Co., 124 Livingston St., Brooklyn, 


CONSULTING ENGINEER—20 years experience in leading 
companies. New factory lay-outs, modernization, new products, 
recipes and method of manufacturer. Equipment design and 
maintenance. Professional Engineer State of Maryland; mem- 
ber of ASME. R. Carlsrud, 918 Kingston Road, Baltimore 
12, Md. 


FOR SALE—1 truck Fifth Wheel Trailer, Service Caster and 
Truck Corp., deck size 40” x 76” with dual steering and rubber 
tired wheels. Never used. Haxton Foods, Inc., Oakfield, N. Y. 
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SMILE AWHILE——— 


There is a saving grace in a sense of humor 
Contributions Welcomed 


A young man in a train was making fun of a lady’s 
hat to an elderly gentleman seated beside him. 

“Yes,” agreed his neighbor, “and I told my wife if 
she insisted on wearing that hat, some fool would be 
sure to make fun of it.” 


Five year old Janie had picked up some swear words 
and her exasperated mother said that the next time 
she used such language she’d have to leave the house. 
There was a next time, of course. Janie was promptly 
ordered out of the house. 

She sat down on the front steps for a while and pres- 
ently a neighbor lady approached. 

“Is your mother home?” asked the neighbor. 

“Damned if I know,” said Janie, “I don’t even live 
here.” 


Annoyed because he had to wait several months for 
an order, a retailer wired the manufacturer: “Cancel 
order immediately.” The manufacturer wired back: 
“Regret, cannot cancel immediately. You must take 
your turn.” 


Time and Tide wait for no man. 
cabs or Vacant Apartments! 


Neither do Taxi- 


A motorist ran over a dog which a young woman 
had out for an airing. He stopped his car and offered to 
make amends. 

“T will replace your dog.” he told the angry owner. 

“Sir,” she retorted icily, “You flatter yourself !” 


Prepare For Harvest Now! 


Take no chance 


USE THE BEST 
prices submitted upon request 


RIVERSIDE MANUFACTURING CO. 


MURFREESBORO $3 NORTH CAROLINA 


THE CANNING TRADE January 24, 1949 
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GENERAL FACTORY EQUIPMENT 


AGENTS for Machinery Mfrs. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Il. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BLANCHERS Vegetable and Fruit. 

erlin Chapman Company, Berlin, Wis. 
eaechohediraee Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 
United Co., Westminster, Md. 


BOXES (Metal), LUG, Field. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BOXING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BOX (Corrugated) SEALING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BUCKETS, PAILS AND PANS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAN WASHING MACHINES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAPPING MACHINES, Soldering. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CHAIN ADJUSTERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


CLEANING AND GRADING MCHY., Fruits. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CLOCKS, Process Time. 


isholm-Ryder Co., Niagara Falls, N. Y. 
Mchy. & Chem. Corp., Hoopeston, III. 
J Robins & Co., Inc., Baltimore, 
COILS, Cooking. 
rin Chapman Company, Berlin, Wis. 
im-Ryder Co., Niagara Falls, N. Y. 
Mchy. & Chem. Corp., Hoopeston, III. 
l.angsenkamp Co., Indianapolis, Ind. 
bins & Co., Inc., Baltimore, Md. 


~OXING CONTROLS. 
: Thermo Indicator Co., Los Angeles, Cal. 


AND CARRIERS. 

I apman Company, Berlin, Wis. 
tachine Works, Inc., Philadelphia, Pa. 
Ryder Co., Niagara Falls, N. Y. 
hy. & Chem. Corp., Hoopeston, III. 
Manufacturing Co., Brocton, N. Y. 
Mat & Mfg. Co., La Porte, Ind. 
ins & Co., Inc., Baltimore, Md. 

Westminster, Md. 
NVEYOR BELTS, Cloth, Rubber, Wire. 
pman Company, Berlin, Wis. 
yder Co., Niagara Falls, N. Y. 
Mat & Mfg. Co., La Porte, Ind. 
is & Co., Inc., Baltimore, Md. 


VEYORS, Hydraulic. 


pman Company, Berlin, Wis. 
yder Co., Niagara Falls, N. Y. 
s & Co., Inc., Baltimore, Md. 
Co., Columbus, Ohio 


On 
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Continuous, Agitating. 
‘opman Company, Berlin, Wis. 
yder Co., Niagara Falls, N. Y. 
& Chem. Corp., Hoopeston, II. 
ns & Co., Inc., Baltimore, Md. 


“NNING TRADE 


WHERE TO BUY 


The Machinery and Supplies you need, and the Leading Houses that supply them. Consult the advertisements for details 


COOLERS, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
CRANES AND HOISTS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
CRATES, Iron Process. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS OR CHOPPERS. 


Central Machine Works, Inc., Philadelphia, Pa. 


Chisholm-Ryder Co., Niagara Falls, N. Y 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 

Urschel Laboratories, Inc., Valparaiso, Ind. 


ENSILAGE STACKERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


EXHAUST BOXES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Edward Renneburg & Son, Baltimore Md. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FACTORY TRUCKS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, II. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FILLING MACHINES, Can. 
Berlin Chapman Company, Berlin, Wis. 


Central Machine Works, Inc., Philadelphia, Pa. 


Chisholm-Ryder Co., Niagara Falls, N. Y 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Plain or Jacketed. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 

. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Process, Retorts. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KWIVES, Miscellaneous. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


LABELING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 


MIXERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


POWER PLANT EQUIPMENT. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PUMPS, Air, Waier, Brine, Syrup. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, II. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio 


SEWAGE DISPOSAL SYSTEMS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
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SIEVES AND SCREENS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 


SPEED REGULATORS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


STEAM BOXES, Seafoods, Vegetables, etc. 


Allan Iron & Welding Works, Inc., Rochester, N. Y, 
Edward Renneburg & Son, Baltimore, Md. 


SYRUPERS AND BRINERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Iil. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TANKS, Metal, Glass Lined, Wood. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


VACUUM PANS. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 


WASHERS, Fruit, Vegetable. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, II. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 

United Co., Westminster, Md. 


BEET CANNING MACHINERY 


Allan Iron & Welding Works, Inc., Rochester, N. Y. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Mchy. & Chem. Corp., Hoopeston, III. 
Huntley Manufacturing Co., Brocton, N. Y. 

A. K. Robins & Co., Inc., Baltimore, Md. 

Scott Viner Co., Columbus, Ohio 

Urschel Laboratories, Inc., Valparaiso, Ind. 


CAN MAKERS’ MACHINERY 
Lima-Hamilton Corp., Hamilton, Ohio 


COMMINUTING MACHINE. 
W. J. Fitzpatrick Co., Inc., Chicago, Ill. 
United Co., Westminster, Md. 


CORN CANNING MACHINERY 


CORN COOKER-FILLERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CORN HUSKERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ili. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CORN SHAKERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Mé 


CORN TRIMMERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. . 
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WHERE TO BUY 


CORN WASHERS AND SILKERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 
United Co., Westminster, Md. 


FISH CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Edward Renneburg & Son, Baltimore, Md. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FRUIT CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co. Westminster, Md. 

Urschel Laboratories, Inc., Valparaiso, Ind. 


KRAUT MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


MILK CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Il. 
F. H. Langsenkamp Co., Indianapolis, Ind. 


PEA CANNERS’ MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio 
United Co., Westminster, Md. 


CLEANERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Huntley Manufacturing Co., Brocton, N. Y 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


GRADERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


HULLERS AND VINERS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
Scott Viner Co., Columbus, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 


PICKING TABLES. 


Berlin Chapman Company, Berlin, bg 
Chisholm-Ryder Co., Niagara Falls, N 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Huntley Manufacturing Co., Brocton, Ts. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


WASHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co iagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
Huntley Manufacturing Co., Brocton, N. Y. 
Scott Viner Co., Columbus, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


PINEAPPLE MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, II. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PRESERVERS’ MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, II. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
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SNAP BEAN MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Huntley Manufacturing Co., Brocton, N. Y 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 


CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Mchy. & Chem. Corp., Hoopeston, 
K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 
Urschel Laboratories, Inc., Valparaiso, Ind. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., — Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Mc. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Ma. 


SNIPPERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO CANNING MACHINERY 


EXHAUSTERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING KNIVES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Huntley Manufacturing Co., Brocton, N. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING TABLES, Continuous. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, vl. 
Huntley Manufacturing Co., Brocton, N 

A. K. Robins & Co., Inc., Baltimore, Md. 


SCALDERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


WASHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Huntley Manufacturing Co., Brocton, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO PRODUCTS & JUICE MACHINERY 


COOKING COILS for Kettles and Tanks. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE EXTRACTORS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE HEATERS. 


Berlin Chapman Company, Berlin, ba 
Chisholm-Ryder Co., Niagara Falls, N 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


THE CANNING TRADE 


KETTLES. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PULPERS AND FINISHERS. 
Chisholm-Ryder Co., , Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


GENERAL SUPPLIES 


BASKETS. 

Planters Mfg. Co., Portsmouth, Va. 

Riverside Manufacturing Co., ‘Murfreesboro, N.C. 
BOOKS, on Canning, Formula, Etc. 

A Complete Course in Canning 

The Almanac of the Canning Industry 


BOXES, Corrugated or Solid Fibre. 
Eastern Box Company, Baltimore, Md. 
Robert Gair Company, Inc., New York 17, N. Y. 
United Container Co., Philadelphia, Pa. 
David Weber, Co., Philadelphia, Pa. 


CANS, Tin, All Kinds. 
American Can Co., New York City 
Continental Can Co., New York City 
Crown Can Co., Philadelphia, Pa. 
National Can Corp., Baltimore -New York City, 


CLEANING MATERIALS, Methods, Service 
Oakite Products, Inc., New York, N. Y. 


INSECTICIDES. 
Pittsurgh Plate Glass Co., Milwaukee, Wis. 


INSURANCE, Canners. 


Canners’ Exchange, Lansing B. Warner, Chicago 
Mfgrs. & Merchants Indemn. Co., Cincinnati, Ghio 


LABELS. 
Gamse Litho. Co., Baltimore, Md. 
Muirson Label Co., San Jose, Cal. - Brooklyn, N. Y. 
Piedmont Label Co., Bedford, Va 
Simpson & Doeller Co., Baltimore, Md. 
Stecher-Traung Litho., Rochester, N. Y. 
United States Printing & Litho. Co., Cincinnati, O. 


LABORATORIES, for Analysis of Goods, Etc. 
American Can Co., New York City 
Continental Can Co., New York City 
National Can Corp., ‘Baltimore, Md. 
National Canners Assn. , Washington, D. C. 


MANUFACTURING CHEMISTS. 
Chas. Pitzer & Co., Inc., New York City. 


PASTE, CANNERS’. 
Clark Stek-o Corp., Rochester, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
National Starch Products Co., New York, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SALT. 


Diamond Crystal Salt Co., Inc., St. Clair, Mich. 
Worcester Salt Co., New York City. 


SEASONINGS 
Product Advancement Corp., Benton Harbor, Mich. 


SEEDS, Canners’, All Varieties. 


Associated Seed Growers, Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis 2, Mo. 

Michael-Leonard Co., Sioux City, Ta. 

Northrup, King & Co , Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, III. 

F. H. Woodruff & Sons, Inc., Milford, Conn. 


SEEDS, PEA AND BEAN. 
Associated Seed Growers, Inc., “af Haven, Conn. 
Corneli Seed Co., St. Louis 2, 
Michael-Leonard Co., Sioux City, Ta. 
Northrup, King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, Il. 
Wilson Seed Co., Moscow, Idaho 
. H. Woodruff & Sons, Inc., Milford, Conn. 


SEED, TOMATO. 


Associated Seed Growers, Inc., New Haven, Conn 
CSorneli Seed Co., St. Louis 2, Mo. 

Michael-Leonard Co., Sioux City, Ta. 

Northrup, King & Co., Minneapolis, Minn. 

F. H. Woodruff & Sons, Inc., Milford, Conn. 


SUGAR, DEXTROSE. 
Corn Products Sales Co., New York, N. Y. 


January 24, 1949 


Mich, 
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Size 6x9, 380 Pages Beautifully Bound 


THE 


~ANNING TRADE 


A COMPLETE COURSE IN CANNING 


The Industry’s Cook Book for over 40 years 
SEVENTH EDITION, COMPLETELY REVISED JULY 1946 


FOR MANAGERS, 
SUPERINTENDENTS, 
BROKERS 


AND BUYERS 


Stamped in Gold 


All the newest times and temperatures .. . 
All the newest and latest products ... . 


* Fruits e Vegetables Meats Milk 
Soups e Preserves e Pickles e Condiments 
Butters « Dry Packs (soaked) 
Dog Foods and Specialties in minute detail, 
with full instructions from the growing through 
‘o the warehouse. 


Juices e 


“Ll would not take $1,000.00 for my 
copy if could not get another.” 
—a famous processor 


Used by Food Processors to check times, 
temperatures and RIGHT procedure . ... 
by Distributors to KNOW canned foods .. . 
by Home Economists to TEACH the subject of 
food preservation. 


For sale by all supply houses and dealers 
. . . or direct. Price $10. postpaid. 


Published and Copyrighted By 


THE CANNING TRADE 


Since 1878—The Canned Foods Authority 


BALTIMORE 2, 


20 South Gay Street, 


MARYLAND 


January 24, 1949 


380 pages of proven pro- 
cedure and formulae for 


everything ‘‘Canable”. 
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FROM DESIGN TO DELIVERED PRODUCT 
pip CAN PROTECTS QUALITY 


YOUR PRODUCT 


NATIONAL 
CAN 


CORPORATION 


OUPLEX 
StiTver 


COATING 
LITHOGRAPHY 


.- ITS ENGINEERING AND ART SERVICES ARE AT YOUR DISPOSAL ...1T MAINTAINS HIGH PROTECTIVE 
COATING AND LITHOGRAPHING STANDARDS... SLITTING METHODS INSURE UNIFORM BODY BLANKS 


| 
OF O= 


NOTCHING EDGING BODY FORMING « SEAMING MOLTEN BATH BUFFER 


— 


ITS CAREFUL BODY FORMING HELPS MAKE TIGHT UNIFORM CONTAINERS ...1TS THOROUGH SIDE- 
SEAMING INSURES TIGHTNESS ...1T FLANGES CAN BODIES UNIFORMLY ON BOTH ENDS... 


FLANGED 
CAN BODIES 


--» THE WAY WE MAKE CAN-ENDS IMPROVES PACKERS’ OPERATIONS... DOUBLE SEAM- 

ERS PRODUCE UNIFORMLY TIGHT SEAL... TESTING AUTOMATICALLY REJECTS ALL BUT 

AIR-TIGHT CANS... CAREFUL HANDLING AND PACKING PROTECT CANS ALL THE WAY 
& ITS PERSONALIZED SERVICE HELPS CUSTOMERS IN THEIR OWN PLANTS 


Reprints of this entire series can be obtained upon request, 


Executive Offices: 110 EAST 42nd STREET, NEW YORK 17, N. Y. 
BALTIMORE, MD. CHICAGO, ILL. HAMILTON, OHIO BOSTON, MASS. 
MASPETH, N. Y. CANONSBURG, PA. ST. LOUIS, MO. 
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